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Rough Proofs NOTED CHRYSLER 


As long as general strikes are now 
in order, why not organize one 
against the advertiser who barely 
gets his copy in before the paper goes 
to press, and then raises Cain be- 
cause he didn’t have a chance to play 
with the proofs? 
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Just when everybody begins throw- 
ing rocks at the movie industry, it 
calmly performs another miracle in 
the person of five-year-old Shirley 

4 Temple. 
vesy 
Publication advertising is on the 
highest plane in its existence, the 
Federal Trade Commission says. 
Hasn't the commission been reading 
any of Professor Tugwell’s speeches 
on the same subject? 
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“Her face is your fortune,” says 

the Chicago Evening American, ad- 

") dressing manufacturers of cosmetics. 

ae And the less fortunate she is, the 
more fortunate you. 
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*s Phillips-Jones has made a big suc- 
ee cess of its plan of trading in old 
a 9 shirts. Even the worst sufferers from 
™ the depression didn’t actually lose 
ie them. 
- = v 
Among the stratagems and devices 
of the retail grocer, . AS VERTISING 
" Ace reports, are decoy counter dis- 
| plays, starter-gap mass displays, and 
knock-out shelf showings. Just wait 
until the Consumers’ League hears 
about this. 
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You have 60 tooth-surfaces not 
reachable with tooth-brushes, Calox 
tells the world. The small boy who 
Says, “What’s the use?” now has 
strong support for his objections. 
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The St. Louis Star-Times has 
twelve commandments for newspaper 
men embedded in stone in its new 
building. The modern decalog in a 
bakers’ dozen. 
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Pro-Phy-Lac-Tie is sending free 
tooth-brushes to dentists, and the 
Poor fellows are probably just as glad 
to get them as shoemakers would be 

to get shoes. 


7 fF F 


Campbell’s Soup is searching the 
p Country for new radio talent. Why 
not put on a contest for the most mu- 
> Sical soup-gurgler in all America? 
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Ocean Clear live lobsters are now 
sbeing advertised on the coast, and 
; the only comment of the embar- 

Tassed lobsters is, “Is my face red!” 
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: Wrigedplledy some things we’ refuse 
. © sell a car,” says Henry Ford, 
— you can have just one guess as 
® whether he’s looking toward 


 ( 
» aud boulevard when he says it. 
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‘ nee’ and Chevrolet keep tossing 
i ter ne at each other, Wal- 

all hrysler is likely to barge in 
:. the inquiry, “Is this a private 
a 8ht, or can anybody get in?” 


vwesy 
‘Calif, rnia, 


Resta) home of champions, 
q ebra 


B ‘es national tennis week.” 

Pape Without the champions, who 

——~ °° busy winning championships 
“tT to stay home, 

Copy Cus. 


FAMILY ENTERS 
VIRGIN FIELD 


To Sell Air Conditioning Unit 
At $175 and Up 


(Picture on Page 24) 

New York, July 18.—Entrance of 
the famous Chrysler family into the 
air conditioning field was revealed 
this week as Walter P. Chrysler, 
Jr., acted as host to newspaper men 
and others at a preview of a new air 
conditioning unit to sell as low as 
$175. Mr. Chrysler announced for- 
mation of the Temperature Corpora- 
tion, to market the output of the 
Amplex Manufacturing Company, a 
division of Chrysler Motors. 

H. Kurby Jamerson, formerly dl- 
rector of advertising and sales pro- 
motion for De Soto Motor Corpora- 
tion, has been named general sales 
manager. 

Walter P. Chrysler, Sr., attended 
the preview, smiljng assent as his 
son predicted that the air condi- 
tioning field will rival the giant 
automotive industry itself at some 
time in the not distant future. 

“All that is needed is a reasonable 
price on air cooling units,” young 
Mr. Chrysler told ADVERTISING AGE. 
“Thus far, prices have been so high 
that the average man has. been 
frightened off.” 


Plans Mass Selling 


Methods successfully used by his 
distinguished father will be followed 
in the manufacture and marketing of 
the new product, he said, including 
both mass production and mass sell- 
ing. 

J. Stirling Getchell, Inc., has been 
appointed advertising agency for the 
new line. It has already been au- 
thorized to run a trade paper cam- 
paign to line up distributors, and 
one appointment has been made—the 
United Air Conditioning Sales Com- 
pany, in New York. Consumer ad- 
vertising will be launched as dis- 
tributors are secured. 

In spite of its relatively low price, 
the Chrysler air conditioning equip- 
ment is designed for both summer 
and winter operation. Attached to 
the regular heating and water sys- 
tem, one of the $175 units will take 
care of as many as four rooms, it is 
asserted. It replaces the radiator, 
heating the air as it is cleaned and 
humidified in the winter, cooling and 
dehumidifying it in summer. 

Young Mr. Chrysler, who is presi- 
dent of the new company, became 
interested in the prospects as the 
result of an investigation in connec- 
tion with the Chrysler Building, of 
which he is chairman of the opera- 
tions committee. He found tenants 
unanimous in saying it was high 
time that man’s ingenuity overcame 
the elements and made it possible 
to work in comfort at all seasons. 

Mr. Chrysler pointed out that 62 
per cent of all passenger cars are 
bought by persons earning $3,000 a 
year or less. Here lies the great 
market for air conditioning equip- 
ment also, he believes. 

“Our aim has been to bring this 
new product within reach of the 
masses,” he said. “If it will not sell 
at the prices we have set, we will 
keep on experimenting until we can 
combine quality and price in an ir- 
resistible combination.” 


Federation 


Elects 


Chester H. Lang as 
Its New President REVISED LABELS 


New York, July | 
19.—Chester H. Lang | 
of Schenectady, N. 
Y., manager of the 
publicity department 
of General Electric 
Company, has been 
elected president of 
the Advertising Fed- 
eration of America 
by its board of direc- 
tors, according to an 
announcement made 
at headquarters here 
today. He succeeds 
Edgar Kobak of New 
York, vice-president 
in charge of sales of 
the National Broad- 
casting Company, 
who becomes chair- 
man of the board of 
the Federation, suc- 
ceeding Gilbert T. 
Hodges, of the New 
York Sun. 

Choice of Mr. Lang 
to head the advertis- 
ing body marks his 
elevation from mem- 
bership on its board 
of directors, to which 
he was elected at the 
1933 convention of 
the Federation in 
Grand Rapids. Mr. | 


| 


| 


Lang is chairman of 

the research council 

of the Association of National Ad- 
vertisers and an active member of 
its governing committee on Coopera- 
tive Analysis of Broadcasting. 

Mr. Lang was one of the “stars” at 
the advertising clinic, which was an 
outstanding feature of the recent 
1934 convention of the Advertising 
Federation in New York. His con- 
tribution to the clinic, the “cast” for 
which included ten other nationally 
known executives, was a tribute to 
advertising as a selling force in the 
electrical manufacturing industry. 

Mr. Lang’s publicity and advertis- 
ing experience had its beginning 
when he was an editor of the Uni- 
versity of Michigan Daily. After he 
graduated from the University of 
Michigan in 1915, he was associated 
for a short time with the Washburn 
& Crosby Milling Company of Min- 


Chester H. Lang 


neapolis, which he left to join the 
army. In 1919, after serving as a 
First Lieutenant in the field artillery 
overseas with the 35th Division, he 
was employed by General Electric 
Company as a traveling auditor un- 
til 1922, when he was made assistant 
manager of the publicity department. 
He held this position until January, 
1926, when he was appointed comp- 
troller of the budget. In January, 
1932, he returned to the publicity 
department as manager. 

While comptroller of the budget, 
he devised a sales management rec- 
ord system which has proved to be 
an effective aid in the planning and 
operation of the sales department. 

His work in the financial depart- 
ment also impressed him with the 
fact that profits are the final objec- 

(Continued on Page 20) 


Last Minute News Flashes 


Base A.B.C. Analysis on May and November Issues 
Chicago, July 20.—Effective with publishers’ statements for the period 
ending Dec. 31, 1934, analysis by states and the occupational breakdown 
of business papers shall be based on May and November issues, the A. B. C. 


announced. 
other than monthlies. 


The first issues of those months will be used for publications 


G. B. Storer Forming Third Radio Network 


Detroit, Mich., July 20.—American Broadcasting System, a new radio 


chain, is being formed by George B. Storer. 


Besides his own stations, 


CKLW, Detroit, and WMCA, New York, the following are said to have 


affiliated: WIP, Philadelphia; 
WDEL, Wilmington; 


WPRO, Providence; 
WOL, Washington, and WTNJ, Trenton. 


WCBM, Baltimore; 


The net- 


work will begin operations about August 15. 


Salem Baskin Starts Own Agency 


Chicago, July 20.—After a year as special partner of Matteson-Fogarty- 
Jordan Company, Salem N. Baskin has withdrawn to enter advertising 


under his own name at 333 N. Michigan Avenue. 


|| tive 


SEEK VIEWS OF 
HOUSEWIVES ON 


‘Consumer Survey ls Needed, 


Washington, D. C., July 19.—A con- 
sumer survey should be made to in- 
dicate the information housewives 
|wish placed on labels of canned 
foods. This is the belief of the com- 
mittee on labels and standards ap- 
| pointed in accordance with the execu- 
order accompanying President 
| Roosevelt's approval of the canning 
code. 

Reporting to Admnistrator John- 
son, this committee, headed by Frank 
Gerber, Fremont Canning Company, 
Fremont, Mich., also urged NRA to 
secure appropriation of $100,000 for 
development of scientific quality 
standards by the Food and Drug 
Administration as the basis of con- 
sumer grades. This recommendation 
is in line with President Roosevelt’s 
belief as expressed in his letter of 
May 29, 1934. 


“We heartily endorse the Admin- 
istrator’s recommendation relative to 
research and development by the 
Food and Drug Administration of 
scientific quality standards as the 
basis of consumer grades,” said the 
report of the committee, “and respect- 
fully urge action on your part look- 
ing to immediate procurement of 
Federal funds in such sums as may 
be requisite for establishing the 
grades contemplated by the McNary- 
Mapes amendment to the Food and 
Drugs Act. We are informally advis- 
ed that the cost of this work will 
approximate $100,000. 


Want Accurate Standards 


“There is no disposition on the part 
of our industry to oppose a complete 
grading of foods to include a defini- 
tion of standard, choice (extra-stand- 
ard), and fancy. We point out most 
emphatically, however, that any such 
standards must be demonstrably en- 
forcible in court or they will result 
in the gravest injustice. We ask now 
that the McNary-Mapes standards be 
completed. It is our belief that the 
scientific work done in the develop- 
ment and trial of such standards will 
establish the feasibility of additional 
standards. 

“Our committee has been tendered 
the services and cooperation of the 
research laboratories of the National 
Canners Association to such extent 
as the government may wish to use 
them. 

“In the meantime it seems desir- 
able in order to effect early action 
relative to more informative labeling 
to institute at once a consumer sur- 
vey looking to the preparation of re- 
quirements for the addition upon 
labels now in use of such descriptive 
information as the survey may indi- 
cate as being desirable and practical, 
with the thought that such require- 
ments be made effective as soon as 
feasible after reasonable notice to the 
industry. 

“The committee has secured from 
the National Canners Association the 
tender of the services of its Home 
Economics Bureau to carry on an ex- 
haustive study of label information 
desired by and advantageous to the 
consumer, the scope and character of 
which investigation is to be devel- 
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oped with the advice of the Consum- 
ers Advisory Board of the National 
Recovery Administration. 

“Immediately upon receiving the 
results of this consumer survey, they 
will be reviewed by this committee, 
in conjunction with its advisory 
members, the conclusions from such 
review to be used as a basis of rec- 
ommendations to the Administrator 
for more informative labeling. 

“It is hoped that the foregoing 
recommendations will merit your ap- 
proval. When this approval is re- 
ceived the proposed activities will be 
immediately instituted.” 

President Roosevelt’s executive or- 
der of May 29, 1934, provided that the 
canned food industry “shall desig- 
nate a committee to cooperate with 
the NRA Administrator in the formu- 


lation of standards of quality for 
canned foods and to make recom- 
mendations to the Administrator 


within ninety days for inclusion in 
the canning code of provisions for 
such standards and labeling require- 
ments.” 

Johnson Paves Way 


General Johnson himself outlined 
the necessity for such additional in- 
formation on labels in a letter to the 
President. 

“Considerable testimony was ad- 
duced at the public hearing relative 
to consumer grades on all canned 


Space Buyer to 
Jump from Plane 


Cleveland, O., July 19.—As 
captain of the winning baseball 
team at the annual outing of 
the Cleveland Advertising 
Club, William A. Weaver, space 
buyer for Griswold-Eshleman 
Company, won a_ 10,000-foot 
parachute drop. 

He accepted the prize from 
S. R. Sague, J. B. Savage Com- 
pany, who obligingly offered to 
let Mr. Weaver step off from 
his airplane in the near future. 


food products as a protection to both 
consumer and canner,” he said. 

“The establishment of these grades 
is recognized as desirable by the can- 
ning industry provided proper con- 
trol and enforcement can be secured. 
The development of scientific quality 
standards, as a basis for such grades, 
has not progressed beyond the ele- 
mentary stage. 

“Quality standards, capable of en- 
forcement under a code or a criminal 
statute requires a long period of re- 
search, and once developed, consider- 
able educational work among con- 
sumers and canners must be under- 
taken to make them useful as well as 
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THAT WAS WHEN 
THEY BEGAN USING 
BEETLEWARE 
PREMIUMS 


4 


RY a Beetleware premium on that client who'd 


like to be ''shown."' 
ple. 


Measuring spoons, for exam- 
Or used razor-blade "banks,"" egg separators, 


bubble pipes or what have you? All with Beetle- 


ware’'s gay colors and Beetleware's neither-glass-china- 


nor-metal novelty that gives it that extra sales punch. 


Watch the client's sales curve make a dash for the 
top of the chart, as those of General Foods, Oval- 
tine and countless others did. 


Send for our catalog, containing dozens of new and 


unusual premiums. 


Or, better yet, let one of our 


salesmen show you novel Beetleware items not yet 


used by any manufacturer. 


Or, if you wish, we'll 
make up your bright idea for the account. 


Beetlewa 


re 


BEETLEWARE CORPORATION 
30 Rockefeller Plaza, New York City 
A Unit of the American Cyanamid Company 


| effective. 


The appropriate agency to 
carry on this research and develop- 
ment would seem to be the Pure Food 
and Drug Administration, under | 
whose jurisdiction their enforcement | 
would rest. 

“The Administrator for Industrial | 
Recovery therefore commends for | 
your thoughtful consideration the 
need to urge upon Congress the ne- | 
cessity of ample appropriations to | 
carry out such a program and, at | 
the appropriate time, the necessary | 
legislation to make such quality | 
standards and consumer grades ef- | 
fectively enforced. 

“In the meantime constructive | 
work can be accomplished by a study | 
of the grades and standards prob- | 
lem, to be conducted by a committee 
appointed by the industry subject to 
the approval of and cooperating with 
the Administrator, and to report | 
within ninety days after the effective 
date of this code. It is therefore 
recommended that your approval of 
this code be conditioned upon the | 
selection of such a committee.” 


Besides Mr. Gerber as chairman, 
the canners’ committee includes 
thirteen other prominent members 
of the trade. Robert C. Paulus, of 


Paulus Brothers Packing Company, 
Salem, Ore., is secretary. Roy L. 
Pratt, of the California Packing Cor- 
poration, San Francisco, P. J. Gowen, 
Campbell Soup Company, Camden, 
N. J., and E. B. Cosgrove, Minnesota 
Valley Canning Company, LeSueur, 
Minn., are among the personnel. 

In addition, there was appointed 
the following administration mem- 
bers to serve in an advisory capac- 
ity: C. W. Kitchen, assistant chief, 
Bureau of Agricultural Economics; 
Dr. W. D. White, chief, Food Control 
Laboratories, Food and Drug Admin- 
istration; Karl Hauck, Consumers’ 
Advisory Board, NRA. 


No Miracles in 
Chesterfields, 
Says New Copy 


New York, July 19.— Observers 
during the past week noted in the 
new copy of Liggett & Myers Tobacco 
Company on Chesterfield cigarettes a 
rather obvious thrust at recent 
Camel advertising of R. J. Reynolds 
Tobacco Company. 

The Chesterfield advertisement 
which first appeared a week ago was 
approximately 700 lines, most of it 
white. A drawing of a Chesterfield 
cigarette in the center was the sole 
illustration. The only copy was: 

“A good cigarette can cause no ills 
and cure no ailments ... just about 
all of us know that—and every 
smoker knows also that a good cig- 
arette can give us a lot of pleasure, 
peace of mind and comfort.” 

The second insertion this week 


was a little more elaborate. It ran 
about 1,100 lines, contained a photo- 
graph of a young couple, 
the copy and added: 

“We say that Chesterfields are 
milder—that they taste better—and 
we believe that you would enjoy 
them.” Newell-Emmett Company is 
the Chesterfield agency. 

Current Camel advertising, pre- 
pared by William Esty & Co., dra- 
matically tells how popular heroes 
have discovered that Camels “iron 
out fatigue and increase vibrant en- 
ergy.” Previous copy asserted that a 
laboratory found that smoking Cam- 
els “produces a definite increase in 
your flow of natural energy.” 


Butterfield to New 
York; Palmer Changes 


C. H. Butterfield, for the past four 
years sales manager of the Hancock 
| valve division of the Consolidated 
| Ashcroft Hancock Company, a sub- 
sidiary of Manning, Maxwell & 
Moore, Inc., Bridgeport, Conn., has 
been named general sales manager 
|of the company’s railroad sales 
| division. 

Succeeding the late W. H. Willis- 
|ton, Mr. Butterfield, who has been 
| with the company 17 years, will move 
| his offices to New York. M. S. Palm- 
er, mid-west sales manager of the 
| industrial division, has been trans- 
| ferred to Bridgeport from Chicago to 
become sales manager of the valve 
division. 


repeated | 


FREE HOLDER WITH EVERY CIGAR 


Twentieth Century Cigar Corporation has adopted this policy in 


marketing the Smoke King. The 


holder gives the smoker the last 


half-inch of cigar. 


STEEL BARRELS 


FOR BEER SEEK 
PUBLIC'S FAVOR 


New York, July 19.—The battle 
for supremacy between wood and 
steel beer barrels, which has been 
bitterly waged in trade papers since 
the return of beer, will move into 
the consumer arena in the near fu- 
ture, with the decision of the Asso- 
ciated Manufacturers of Steel Beer 
Barrels to place the issues before 
the ultimate judges. This was reached 
at a meeting held here this week. 


Charles J. Cutajar has been com- 
missioned to begin newspaper and 
radio advertising of steel beer bar- 
rels in New York and New England. 
Because of the lateness of the sea- 
son, the campaign will be somewhat 
of an experimental nature. There- 
after, the battle will be fought on a 
broader front. 

The first advertising is expected 
to appear about August 15. The plan 
is to run 14-line insertions on se- 
lected sport pages of newspapers. 


| At the same time, a series of eight 


weekly broadcasts will begin over 
Station WOR. 
In addition, the association has 


given its approval to a film describ- 
ing the operations of the newly cre- 
ated $500,000,000 steel beer barrel 
industry. Entitled “Science Marches 
On,” and to be displayed to the trade 
only, the film, utilizing color, music 
and sound, was produced by Films 
of Commerce (Pathe). 


Advantages of Steel 


Said to be the first commercial 16 
mm. film to go Walt Disney, the pic- 
ture compares wood and steel con- 
struction of such products as battle- 
ships, buildings and_ refrigerators, 
not to the disadvantage of the new 
barrel. 

Five characters, including a brew- 
master, innkeeper and a discriminat- 
ing drinker, combine to develop the 
theory that the steel barrel has 
virtues possessed by no other con- 
tainer, and to explode the belief that 
beer, like whiskey, should be aged 
in wood. 

Cleanliness of the steel barrel will 
likewise be stressed, the movie prov- 
ing that it contains no hidden niches 
where dirt may collect. The film con- 
tains a potent argument for the 
trade—that leakage robs it of a large 
sum of money annually. When the 
selling story becomes too sustained, 


the main action is suspended while 
the characters indulge in som 
harmless levity, including turning 
bottoms up. 

The ease with which color may le 
employed to identity steel beer bar 
rels is also stressed. 

Among members of the Associate 
Manufacturers of Steel Beer Barrel 
represented at the meeting her 
were A. OQ. Smith Corporation, Mi 
waukee; Murray Corporation ¢ 
America, Detroit; National Enaméd 
ing & Stamping Company, Milwaukee 
Truscon Steel Company, Clevelani 
Pressed Steel Tank’ Company, Ne\ 
York; and United States Steel Com 
pany, New York. Glenn W. Bitte 
is commissioner for the association. 


Wisconsin Plans 


Milkland Festivd 


A milkland festival Aug. 31 at th 
Wisconsin State fair will climax! 
program to promote consumption @ 
Wisconsin dairy products which ha 
been carried on since last Februay 
by the department of agriculture at 
markets at the request of the legit} 
lature. 

Between 40 and 50 Wisconsin til 
ies will select girls to compete ft 
the title of Miss Wisconsin at tht 
festival, and the winner will be set! 
by the Milwaukee Dairy council all 
the state fair to Washington to prt 
sent a prize winning tub of butte 
and champion cheese to Presicel 
and Mrs. Roosevelt. 


Creed to Direct ; 
Municipal Driv 


John L. Creed has been name 
publicity manager in charge of ! 
proposed advertising campaign ! 
push the sale of Brockton, Mass 
manufactures. 

Shoes in particular will be f 
tured in the drive, which is belli 
sponsored by the International Broth 
erhood of Firemen & Oilers, aided ! 
other union groups. Trade journé 
and magazines will be used. 


U. S. Envelope 
Cited by F. T.¢ 


The Federal Trade Commission - 
issued a complaint against ™ 
United States Envelope Compal! 
Springfield, Mass., charging unf®! 
competition. 

The company sells its paper und 
such names as Linweave Japan, L® 
weave Milano and Linweave P# 
land, which according to the © 
plaint, tend to deceive purchasers ® 
to their origin. 


PRACTICAL 
BUILDE 


A clearing house for Contractors’ Probless 
INDUSTRIAL PUBLICATIONS, INC., Chi! 
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Proving Our Claim that 2 


You can do a whale of a job 


| with The Boston Post ALONE 


ONE Newspaper—ONE low advertising cost 


| 

| FRoM among ALL the newspapers of this Country 

i | the National Live Stock and Meat Board selected 

| The Boston Post ALONE to test out their new adver- 

- tising promotional campaign on ‘‘Meat for Your 

7 Good Health,’’ and Sixteen Hundred “Class A” 

he Grocers and Meat Markets agreed to participate in 

7 financing the big drive. Here is the RESULT:— 

hen * 

“|| Meat Sales for the first half of 1934 


“|| are the largest ever known in this zone 


eg THE BOSTON POST produced such outstanding 

on results (although only half the advertisements have 

=a been published so far) that the campaign is now 

na planned for seven other important trading areas: 

. Philadelphia, New York, Chicago, Detroit, Cleveland, 

bt Pittsburgh and Milwaukee. 

riot We will be glad to discuss the merchandising of 

a! '. YOUR PRODUCT in this area if you are interested 

Mass 

i G AB T 

Broth 

: be 08 on 0g 
T. ¢. New England's "GOOD MORNING" for 103 years 

% rs 

= 

-yoit Latest 

os Net Paid a 
4 Daily Home-delivered 
y Circulation Circulation 
Al SPECIAL REPRESENTATIVES—KELLY-SMITH COMPANY, New , Chicago, Philadelphia, Boston, Detroit and Atlanta 

q 4 R. J. BIDWELL COMPANY, San Francisco, Los Angeles and Seattle 

plems 
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Public Relations Are Human 
Relations 


No matter what political changes 


may be recorded in the future, it! 


seems safe to say that the new deal 
will leave its impress in a more so- 
cial-minded nation, conscious of its 
responsibilities to workers and con- 
sumers. Business will be run with 
management policies so developed as 
to build good-will not only among 
customers, but among all other 
groups whose attitude may affect 
financial, manufacturing or market- 
ing operations. 

If this is true, then the outlook 
of every business must be broader 


in the future than it has been in the} 


past. It has been decades since Com- 
modore Vanderbilt said, “The public 
be damned,” and that comment has 
not been typical of American busi- 
ness for many years. Yet the heads 


of some industries have felt that they | 
did not need to concern themselves | 


much about public opinion, and that 
as long as they made a good prod- 
uct, sold it at a reasonable price and 
paid their bills, they could forget 
the rest. 

But public relations today loom 
large as the main issue in the plan- 
ning of business policies for the fu- 
ture. Labor unrest is’ probably 
greater at present than it will be 
later, but labor will undoubtedly de- 
mand a greater share of the profits 
of industry from now on. Consumers 
are more conscious of the vulnerable 
spots in the economic and distribu- 
tion set-up, and will be more critical 
of merchandising policies as they af- 
fect quality and price. Stockholders, 
who have realized how frequently 
they were taken for a ride in the 
past, under the guidance of geniuses 
who blew up with a bang when put 
to the test of depression, are going 
to demand in the future more con- 
sideration, more facts and more equi- 
table distribution of profits than they 


received in the past. In short, busi- 
ness must not only make good for 
shareholders, workers and consum- 
ers, but must see that all of those 
groups fully appreciate the signifi- 
cance of its policies and activities. 

Who is going to interpret business 
to all of those who have a legitimate 
interest in knowing the facts? Who 
is so well qualified, by experience, 
temperament and training, as the 
advertising executive? And 
thus far, has been so backward in 
taking a firm grasp of the opportu- 
nity to assume these new responsi- 
bilities, which are likewise new op- 
portunities, as the advertising man? 

Advertising deals primarily with 
human relationships. Human needs 
ind desires supplied by the products 
ind services of business have been 

he chief concern of advertising. Ad- 
'vertising executives who have suc- 
ceeded realized long ago, as Alexan- 
| der Pope declared, that the proper 
istudy of mankind is man, and have 
| made themselves masters in the field 
jof human relationships. Now this 
|knowledge can and should be trans- 
‘lated in terms of the broader policies 
|which apply to the field loosely de- 
scribed as public relations. 

The appellation of public relations 
counsel is not in as good repute as 
it should be, for the reason that too 
often it has been used to designate 
a glorified press agent. But the ad- 
vertising man who has made good in 
that vocation is the executive best 
suited to assume the task of present- 
ing not merely the products, but the 
basic policies of his company to tts 
customers, its workers, its stockhold- 
ers and the general public. 

To do so is to seize an opportu- 
nity whose importance will become 
'more and more clearly defined as 
|time goes on. 


who, 


Mr. Palmer Is Right 


T. D. Palmer, national advertising 
manager of the New York Times, 
made one of the principal talks at 
the convention of the Pacific Adver- 
tising Clubs Association, as reported 
in the July 14 issue of ADVERTISING 
Acre. His talk emphasized the need 
for advertising doing its own house- 
cleaning, and avoiding 


tive enactment. 

We believe, with Mr. Palmer, that 
the definite, unqualified statement 
can now be made, that advertising is 
prepared to clean its own house. It 
has both the will and the power to 
eliminate whatever abuses still exist. 
All that remains to be done is to put 
the sentiment now so clearly crystal- 
lized into action. 


| outside 


lits social 


“In the past,” he pointed out, “ad- 
vertising has done more than any 
force to correct its own 


abuses. So today, as advertising be- 


/}comes more conscious than ever of 


responsibilities, of its 


| power for social good or evil, it will 
. |do its own house-cleaning.”’ 

censorship | 
and restrictions imposed by legisla- | 


| vigorous 


record the 
newspaper 
executives on the subject of the self- 


It is encouraging to 
expressions of 


regulation of advertising, for leader- 
ship in the newspaper field will mean 
/much in setting the standards for all 
“other classes of advertising mediums 
‘in the establishment of effective 
_methods for the control and elimina- 
tion of objectionable advertising 


copy. 
' 


Information 
forAdvertisers 


The following documents may be se- 
cured without charge by any national 
advertiser or advertising agency from 
the companies sponsoring them, or 
through ADVERTISING AGE. 


616. Passenger Car Sales in Phila- 
delphia. 

The Philadelphia Inquirer and 
Evening Public Ledger have issued 
this analysis of new passenger car 
sales, both for the month of June 
and for the first six months of 1934, 
in that city. The study shows which 
families buy cars in each price class, 
where they live, etc. 


617. Cherchez la Femme. 

This story, issued by the Literary 
Digest, relates the adventures of an 
advertiser of a line bought only by 
women. This advertiser, according to 
the survey, is getting more inquiries 
than ever before at lower cost. And 
27 per cent of these inquiries are 
converted into sales. 


618. Markets in Radio Homes. 
This bulky study of incomes of 
homes owning radio sets was issued 
by Columbia Broadcasting System. It 
purports to reveal two important 
facts: 1, percentage of all homes in 
each income level which owned radio 
sets as of January 1, 1933, and 2, 
the percentage of the total market 
for each of various commodities 
which lies within each income level. 


619. Fortieth Anniversary Folder. 


R. C. Maxwell Company, outdoor 
organization, celebrated its fortieth 
anniversary by issuing this hand- 
some folder telling of the function 
of outdoor advertising. The illustra- | 
tions, lavish with color, are distin- | 
guished enough to make the 12-page 
presentation worth saving. 


No. 517. The Influence of Magazine 
Makeup and Related Selling in the 
Reduction of Advertising Visibility 
and Reading Costs. 


A very interesting brochure which 
analyzes the findings of Daniel 
Starch on visibility and reading 
costs for McCall's for the periods of 
April to September, 1932, and Octo- 
ber, 1932, to March, 1933. The first 
period covers publication before Mc- 
Call’s was departmentalized, the sec- 
ond after that move. The effect of 
the new plan of makeup is demon- 
strated through numerous charts. 


No. 521. The Printability of Certain 
Papers and Why. 


A handsome brochure published by 
Kimberly-Clark Corporation which 
contains an authoritative discussion 
of the factors that enter into the 
printability of papers, and a num- 
ber of beautiful reproductions of il- 
lustrations, many in full color, on 
Kleerfect. 


No. 613. Merchandising With Dis- 
play Containers. 


An interesting discussion of the 
use of display containers in secur- 
ing counter space in retail stores, 
together with full-color reproductions 
of numerous unusual containers de 
veloped by Einson-Freeman Com- 
pany. 


No. 468. Fadeless Publicity. 


An interesting presentation show- 
ing the wide variety of sizes, designs 
and colors in which enameled iron 
signs may be secured, and the uses to 
which they may be put. Also in- 
cludes details on cost, method of 
production, and full color showings 
of signs made by Ingram-Richardson 
Manufacturing Company, by whom 
the book is published. 


No. 566. Relative Influence of Men 
and Women in the Purchase of 12 
Commodities. 

It has long been contended that 
regardless of the sex of the person 
actually making a purchase, family 
buying is influenced by two or more 
members. In this survey, Redbook 
shows the relative importance of 
men and women in the purchase of 
many specific products, such as can- 


ned goods, cereals, coffee, desserts, 


SUCCESSFUL SALES FINESSE 


—The New Yorke 
“Does Mademoiselle wish something else?” 


* Voice of the Advertiser 


Doesn’t Get It 


To the Editor: Your article on 
page 25 of the July 14 issue of Ap- | 
VERTISING AGE in regard to the “Im- 
possible Is Accomplished by N. Y. 
Agency” reminds me of a well known 
cartoon published in a local paper 
where one old gentleman is continu- 
ally repeating “It’s a Wheel Within 
a Wheel—Do You Get It?” 


This advertisement which you 
have reproduced is certainly a wheel | 
within a wheel and since I don’t | 
quite get it, I am asking for infor- | 
mation. 

You will notice in the reproduc- | 
tion of the illustration in the upper 
right hand corner of the advertise- 
ment they say, “Here is an illustra- 
tion of the copper plate from which 
this advertisement was printed.” 

You will also notice from this il- 
lustration that the entire copy is in | 
reverse. 

The part I do not understand is— 
if this is an illustration of the cop- 
per plate, wouldn’t part of this be 
positive? Wouldn’t part of the plate 
have to be positive in order to print 
in reverse (negative) ? 


F. NELSON, 
Adv. Dept., MacWhyte Company, 
Kenosha, Wis. 


7 FF F 


Idea All Right, But 


Production Faulty 

To the Editor: All credit to the 
idea department of Albert Frank- 
Guenther Law, Inc., for thinking up 
the Anaconda advertisement repro- 
duced on page 25 of your July 14 
issue. But shame on the production 
department for not realizing that if 
the illustration is a reverse of the 
original ad of which it is a part then 
the illustration of the illustration 
should be a reverse of it, or a posi- 
tive. 

And double shame on ADVERTISING 
Ace for not catching the error itself. 
If such lapses were common I should 
not be enclosing a check to renew 
my subscription for another year. 

Bruce ROBERTSON, 


Chicago. 


+ = | 


| 
Noted in lowa 


To the Editor: Is it possible that 
the illustration of the electro on the 


soap, automobiles, electrical devices, | 
refrigerators, rugs, radios, ete. 


No. 544. Mouse-Trap Manufacturer | 
Stages Come-Back. 


An interesting and entertaining | 
story—with a moral—of a gentleman 
who “constructed a broad, paved and 
well-lighted highway to his door,” | 
with a simple explanation of how) 
he did it. Published by American) 


STORM CENTER 
ou're 
reading this 
bs fess Be 
advertisement | \avoyeny. 
oe thanks to tenes Ominmild #£a% 


COPPER 


Hult of our magazines would cease publnss 


ANACONDA 


COPPER MINING COMPANY 


This "advertisement within an a¢- 
vertisement" copy was well con- 
ceived, but something went wrong 
in the execution, according to the 
letters on this page. 


Anaconda advertisement is, after al! 
incorrect? 


One of the men in our mechanica 
department pointed out that th 
word “Copper” in the advertisemel! 


| proper and at the bottom of the plat 


are in correct relation to each othe! 
but that the next “Copper” shou! 
be reversed along with all othe! 
parts of the same reduced advertise 
ment, if it is to be entirely corret' 
Which is merely a technical pol! 
and will never in the least distu’ 
the readers of the New York Journ 
of Commerce, Wall Street Journ 
and so on. 
LESLIE G. MOELLER, 
Bremer County Independent. 


Waverly, Iowa. 
vey 


Another House Paper 


in Brewery Realm 
To the Editor: In your June’ 
issue I noted some comment on “ 
brewery house organ of F. & 
Schrader. I enclose copy of the lat‘ 
issue of one we prepare for Goll 
West Brewing Company. 


D. P. LANE, 
Emil Reinhart, Advertisins: 
Oakland, Cal. 


(Editor’s note: “Golden oF 
News” is published in tabloid 2e¥" 
paper form. It is only 7 x 10 inch® 
in size and boasts four columns © 
10 ems each. It is a good, cleat J°" 
comparing favorably with more a 


Telephone & Telegraph Company. \tentious gales papers. ) 
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LEADS 


In Chicago, the swing is to the American. No longer can there 
be any doubt about it. Eleven straight months of gain while 
some other papers faltered, gained a bit, then once again slipped. 
For the first six months of 1934, all figures are in. The American 
shows the greatest gain of all Chicago daily papers. 


Why this steady rise in advertising linage? Because habit-selec- 
lion of newspaper space is as dead as the dodo. Advertisers are 
now buying space on results only. What counts today is “how 
many sales did my ad bring in?” In Chicago, the American is 
clicking. That, in one sentence, is the American’s success story. 


What happened during the depression is ancient history. What 
is happening today is headlined above. Obviously, in 1934, the 
American is Chicago’s best seller. 


P. S.—Also the greatest circulation gain of all Chicago daily 
newspapers, and thirteen consecutive years of circulation leader- 
ship in the evening field. 


LL CHICAGO DAILY P 
IN TOTAL ADVERTISING GAIN 


AMERICAN 1,004,431 lines gain 


According to Media Records, Inc., the Chicago American’s 
total paid advertising gain was more than six times that 
of the second evening newspaper, and more than triple that 
of the third evening newspaper. 


DAILY NEWS 145,863 lines gain 
DAILY TIMES 277,926 lines gain 


The American's gain exceeded that of the first morning daily 
by 531,898 lines. It was also 259,545 lines greater than that 
of the second morning daily paper. 


CHICAGO AMERICA 


- + + gives 450,000 families Buying Ideas 


NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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SECOND PART 
OF NEWSPAPER 
STUDY ISSUED 


New York, July 19.—Section B of 


Market and Newspaper Statistics, 
Volume III, has been released by the 
American Association of Advertising 
Agencies. It deals with the 22 cities 
over 100,000 population for which A. 


B. C. Audit Reports were issued for 
periods ending December 31, 1933. 
It is similar in form to Section A, 
which covered 27 cities having au- 
dits to September 30, 1933, issued a 
few weeks ago. 

Sections C and D, covering cities 
having audits for periods ending 
March 3°31, and June 30, 1934, will be 
issued as soon as possible after au- 
dits are available. 

These studies aim to help space 
buyers determine: 


Aids Space Buyers 
(1) The size and character of 
markets as indicated by population, 
families, percent English reading 
persons and income tax returns. 
(2) The cost of reaching these 


markets with newspapers, including 
comparison between markets. 

(3) The differential between local 
and national rates. 

(4) The amount of circulation ob- 
tained through inducements. 


Contents of Book 


They contain figures of popula- 
tion, number of families, English 
reading persons, income tax returns, 
audited newspaper circulation, local 
rates, national rates, and the differ- 
ential between local and national 
rates, lineage, and an analysis of 
sections of A. B. C. Audit Reports 
dealing with inducements. 

“Market and Newspaper Statistics” 
is a part of a program for the ad- 
vancement of newspaper advertising 
being conducted by the A. A. A. A. 
committee on newspapers, of which 
J. J. Hartigan of Campbell-Ewald 
Company, Detroit, is chairman, and 
Lester M. Malitz of Ruthrauff & 
Ryan, New York, is vice-chairman. 

Copies of Section A and B are 
available to other than A. A. A. A. 
members at $2.50 per section. 


Kelly Goes to S. F. 


Roy Kelly has joined the San 
Francisco office of Bowman, Deute, 
Cummings, Inc. He was formerly 
with Gardner Advertising Company 
and Newell-Emmett Company, New 
York. 


Radio Scripts | 
Are Submitted 


To Commission 


Washington, D. C., July 19.—Since 
July 1, all radio stations have been 
required to submit copies of their 
commercial continuities to the spe- 
cial board of investigations of the 
Federal Trade Commission, it was 
learned this week. E. J. Adams, 
chairman of the board, expressed 
pleasure at the fine cooperation ex- 


tended by radio advertisers and net- 
works. 

Mr. Adams said special attention | 
is being devoted to chain programs. | 

He deplored reports that the Fed- | 
eral Trade Commission is “out to | 
get” certain advertisers. The Com- 
mission has the most friendly feel- 
ing toward all advertisers, according 
to Mr. Adams, and is approaching 
the censorship problem in a spirit 
of sympathy with the problems of 
the companies which are spending 
the money. 


Joins Seth Thomas 


Seth Thomas Clock Company, 
Thomaston, Conn., has appointed J. 
M. Van De Venter general sales man- 
ager. 


MARKET 


The heavy flow of corn-hog cash to 
Iowa farmers is under way. $5,000,000 
is already in the state. J. S. Russell, 
Farm Editor of THE DES MOINES 
REGISTER AND TRIBUNE, estimates a 
total of twenty to twenty-five million 
dollars will be received during July and 
August. This is in addition to the 
$57,000,000 in corn loans already in 
Iowa. 


$37,000,000 was added to Iowa farm 
income by the sharp rise in hog prices 
during June. 


In the first half of this year 4,330 tele- 
phones were installed in Iowa by the 
Northwestern Bell Telephone Company 
as compared with a loss of 11,303 in the 
same period last year. 


A 100 per cent rise in Iowa auto sales 
was registered during the first five 
months of this year as compared with 
the same period in 1933. 


Iowa state tax collections for the first 
half of the year are $800,000 ahead of 
the same period last year. Delinquent 
collections $400,000 ahead. (Which 
means Iowans are buying, too.) 


Farm income has increased more than 


Des Moines Register and Tribune 


10 per cent since the first of the year to 
reach the highest point since 1931. 


Des Moines credit men report 20 per 
cent increase during June of requests 
by retailers for individual credit ratings 
and 30 per cent rise in account collec- 
tions. 


Iowa railroad passenger agents report 
30 per cent increase in travel during 
June with reservations indicating a 
further rise. 


There have been no important strikes 
in Iowa. 


44 per cent faster real estate turnover 
in Des Moines was reported for June as 
compared with last year. 100 per cent 
rise in building loans. 


General rains definitely have ended 
the drought. 


Life Insurance sales show gains rang- 
ing from 16 to 69 per cent for the first 
five months of the year. 


THE DES MOINES REGISTER AND 
TRIBUNE, as usual, reaches over one- 
quarter million able to buy Iowans. 
Alert advertisers are using THE REGIS- 
TER AND TRIBUNE with “A” sched- 
ules. 


FORD BUILDING DOES TABLE DUTY 


These salt and pepper shakers, replicas of the Ford building at A 
Century of Progress, were barred as a premium, so Continental Die 
Casting Co., Detroit, has decided to sell them through regular retail 
channels. The removal of the souvenir line was the only change made. 


Cities’ Buyers 
Ask Stringent 
Labeling Laws 


Washington, D. C., July 19.—Pur- 
chasing agents of more than 400 
cities have asked that quality label- 
ing of packaged goods be mandatory 
“to insure the purchaser against 
fraud or inferior quality.” 

A resolution to that effect, passed 
by the Government Group of the Na- 
tional Purchasing Agents Association 
at its recent convention in Cleveland 
has been made public by NRA. 

The resolution said many com- 
modities are sold in sealed contain- 
ers, and it is impossible for the pur- 
chaser to make any positive identifi- 
cation of the contents, 

The resolution said: 

“Whereas, the consumer is not fa- 
miliar with the many private 
branded labels appearing on said 
commodities, and, 

“Whereas, many commodities are 
in sealed containers, such as canned 
fruits, vegetables, meats, fish, etc., 
and, 

“Whereas, the consumer should be 
able to purchase uniform quality at 
established uniform prices, therefore, 

“Be it resolved, that the Govern- 
ment Group of the National Assocta- 
tion of Purchasing Agents go on rec- 
ord as favoring the marking or lab- 
eling of all such commodities in such 
a manner as to insure the purchaser 
against fraud or inferior quality, 
and, 

“Be it further resolved, that the 
marketing or labeling of such com- 
modities shall be mandatory, and 
that severe penalties be imposed for 
violation of the confidence this reso- 
lution is intended to guarantee the 
consumer.” 

The action of the purchasing 
agents is seen as an additional step 
toward a renewed drive toward the 
passage of one of the various bills in- 
troduced at the last Congress to this 
end. 


Will Represent 


“Modern Medicine” 


Modern Medicine, Minneapolis, has 
appointed Alexander Rattray as San 
Francisco advertising representative. 

Iver W. Lee has been named as 
Los Angeles’ representative, and 
George Doyle in New York. Mr. 
Doyle will be assisiant to Robert Wol- 
pert, eastern manager. 


Univeral Mills Appoint 

Advertising of Universal Mills, 
Fort Worth, Tex., makers of Gold 
Chain flour and feeds, has been plac- 
ed with Tracy-Locke-Dawson, Inc., 
New York and Dallas. Newspapers, 
farm papers, posters and radio will 
be used. 


PREPARING NEW 
MAIL EXHIBIT 


Boston, Mass., July 19.—‘How 27 
Major Industries Use Direct Mail” is 
the subject of an intensive research 
being conducted by the educational 
committee of the Direct Mail Adver. 
tising Association. This committee 
is headed by Elmer S. Lipsett, of § 
D. Warren Company, Boston, ani 
during the summer months member: 
in every section of the country wil! 
collect facts, figures, and specimens 
in the business classifications se 
lected. 

The association will build a new 
traveling display to take the place 
of the “49 ways” exhibit which has 
visited many cities all over the coun: 
try. 

There will be a separate section 
for each major industry and all spec: 
imens will be described and indexed 
according to their functional purpose 


or use. The following lines of busi: | 


ness are being studied: Automotive 
and accessories, beverages, building 
materials, capital goods, chemical 
and medicinal, civic or community, 
construction, department store, edu: 
cational institutions, financial, food 
products, fuel, general retailing, 
home furnishings, insurance, mail 
order, paints and varnishes, personal 
service, petroleum, public utilities 
publishers, real estate, recreational, 
social service, textile products, trans 
portation and wearing apparel. 

The association is making an 4} 
peal to users of direct mail withil 
these classifications to submit speci 
mens to Mr. Lipsett at 89 Broad 
Street, Boston. 


Benjamin Levy Is 
Chairman of Coty 


The board of directors of Coty 
Inc., has elected Benjamin E. Lev! 
chairman of the board. In that pos! 
tion he will direct the Coty orga” 
ization both here and in France. 

Mr. Levy has been associated wit! 
Coty interests for twenty-four yea! 
with one brief absence. 


Use Colored Stock 


Starting with the July issue, So’! 
Magazine will be run on _ coloré 
stock. The August number is in aq 
marine blue and September will 
golden yellow. 


PRACTICAL 
BUILDER 


Your first choice for Building Contractor conn 
INDUSTRIAL PUBLICATIONS, INC., Chica! 
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Keados hte % 


We have a conviction that international good will is founded on under- 
standing and friendship. One of the most significant forces operating 
for better understanding in this chaotic world is an editorial feature of 
The Open Road for Boys Magazine—“My Friend Abroad”. 


Through this department, American boys are given the opportunity 


directly to correspond, in English, with boys in forty-eight other 
countries. 


Surmounting all barriers, a world-wide interchange of hopes and 
dreams, ideas and ideals, has taken place. Boys write to each other of 
the ways and customs of their country, of their social problems, their 
governments and politics, their sports and family life. 


If this plan had achieved but ordinary results, it would have been sig- 
nificant. The fact that our readers have written more than four million 
letters to boys abroad, the fact that American boys and foreign boys 
combined have written more than ten million such letters makes “My 
Friend Abroad”, indeed, a world force for peace and friendship—and 
establishes The Open Road for Boys Magazine as one of the most influ- 
ential forces in the lives of American youth. 


This unmatched power for influencing American youth can be put to 
work for you. 


UPEN ROAD FOR BOYS MAGAZINE 


130 Newbury St., Boston, Mass. 122 E. 42nd St., New York, N. Y. 307 No. Michigan Ave., Chicago, IIl. 
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TO PERMIT ADVERTISERS TO RESERVE 
SPACE IN FAWCETT WOMEN’S GROUP 
PRIOR TO 30% RATE INCREASE 


New Rate: ‘2670 Per Page...Current Rate: 2040 Per Page 
LAST DATE FOR RESERVATIONS: AUGUST 20, 1934 


July 21, 1934 


— 


a 


; 
5 


NLY a few days ago we announced a new increase 


ing October 1935 issues. Protect yourself for a full year in 


in rates and guarantee from $2040 per page with 
1,300,000 circulation to $2670 per page, with 1,700,000 
circulation guaranteed, to be effective with October 1934 
issues. At that time we fixed the last date, on which we 
could accept contracts at the old rate, at July 31. 

But such an immediate clamor was raised, asking for more 
time to get schedules arranged in this group, that we have 
decided to defer the effective date of this increase by one 
month, and give advertisers an extension up to midnight of 
August 20. Consequently you now have until closing date 
for November 1934 issues in which to place reservations in 


Fawcett Women’s Group at the current rate to and includ- 


advance, buying space in this group at only $2040 per page. 
With the new guarantee at the new rate going into effect 
with November issues, this means that you will be buying 
this space at an all-time low price—no more than $1.20 
per page per thousand. 

If you have thought our earlier decision kept you from 
taking advantage of this phenomenal bargain, this message 
is for you specifically. Take advantage now of the extension 
we offer. Put Fawcett Women’s Group, with this record- 
breaking low cost, at the head of your list! Write or wire 
your reservation to the nearest of the five Fawcett Publica- 


tions’ offices without delay. 


NEW GUARANTEE AT NEW RATE: 1,700,000 NET PAID ABC CIRCULATION | — 
EFFECTIVE WITH NOVEMBER 1934 ISSUES 2 


Fawcett Women’s Group ; 


FAWCETT PUBLICATIONS, INC. 


CHICAGO LOS ANGELES 
360 N. Michigan Ave. 705 Bendix Bldg. 


NEW YORK 
52 Vanderbilt Ave. 


MINNEAPOLIS 
529 S. Seventh St. 


SAN FRANCISCO 
1642 Russ Bldg. 


a Hollywood] 
Confessions} ara >. | 


ie 


In a 

, | ae 

Pr i 

° | ~*~» | 

; | | niet Ss | 

| “ | Con SE MY MAN > | 
af | Wall Street Pre feat Py , 

| eat | | PADI ee Y= 
SHOULD GET ait | COUGHLIN? FIGHT _¥ 

| MARRIED ™ \ aba eae «a — 


4 wei 
Sere ee 


N : , deve 
eR loeh # aie dgebici yoo 
a Reem ie “ : a4 a : SS Se Sn USO aca ae ; 


eu) oe. ae oe ee ie ue ae rt ae a Pree, eT es Ce Be a ee 
ba es Ps i 2 aa ,e: = tate arena est use ‘ ee ad hig, - 
ay Sa teial a te Si a= 4 ae eS : J re 
a al ‘ » ; : : 
aes 3 
ise ’ SS ————————————=CCGCCCC~“~I~)~7CHleeeeem” - 
bg ae a 
ene : 
ud B. r. - ee 3 , 
. re » . : a 
% * K a : . 
‘ s oe. ane a 
r = ro * bt bag F 
. F : . ; a. en ‘a wl : a MP - 
A fake) t- = 2 r, ; 
a - : 
i mu ; fs is 
is i. es 
. 4 tc z ; : 
. are : be ; r / 
Pings ~~ on i FR, 
‘ 
ae 
we hg * f 
apie: | 
ee ae a 
5 Pe i 
eo : 
5 Rei, fh ; 
ae wag 
ae ical 7 
‘ee. hs 
ji Pi ech. 
ae 
ee aan 
aaa 
(ae 
‘eae ale g 
eee a I a a 
tag = ‘ 
Bs Seen a 
AOE go ; 
= ee 
Mi: i 
eS oe ca 
‘ Be< ae 
. Sea ie 
ae Ne] 
” z j 
oh upkoteye . 
F owe 
it. : 
ef “eee “ 
2 me 
i 3. 
ed 
" J 
Wier as 
4 ee z 
igs at fhe t 
ie a 
uate - et 5 
bet i ae 7 
Hee 
* yeh s 2 
cK > 
pe eon 
; SF pag 
ag a ' 
= WT ated 
a a ™ 
Wa, ae 
jah: ee 
5 ee 
vd a 
y a, ‘ 
safe Vom iat 
ee | 
; i 
' 
ae “ ' 
cr 
iba = ' 
‘eu 
yi ae 
oe 
aa 
gel ae 
i ; - , 
a 2 a ee eee 
acai, é 
a ro iis ( 
ae 
eR cry 
ao 
= ea 
coy) (35 ae 
ped ania he 2 
ia es uP yy ag t 
Mees 
4 ~ Ree ee 
Ee ee 
ec 
PE aes Be a, 
cea ce 
ee Ess 
a : 
ok 7 
eas 
si. ieee, 
i ‘ ar 
Pleads SSE ———— SSS) == aaa —————————SSaBE ET] —— = 
ies aH ca ett ne means oo om | | ae =— = : ————— = Se eee 
ee! he : . p B = Tava : 
ee, “ee 
See % 
Psi. ed 
be ey or 
ea = | 
a ae - 
a r igs - on ; oe 7 - ; 
74 fees a | > = Te rv — wi | 
alae 10c¢ eee re d = > eS: ae "ee - * 
eS ae ; j airs aaah : . a ‘ : 
ae oct a 
Saas oe oes md a 4 
ior : 
a 7 
7 | & aL Ww Pd {| 
A ee - | 
a aie z Ly o> ; ma 
: a # é “py 7 
eee oe ob 
aes see Kw (ax “a 
sa ~ 4, | 
es CL OLS — 
a Ty Ya “ co || 
oe i gle | 
ere ¢ =" 
Ree ae si eae 
pe Nee = 
i ee SS 
a ae 
ies Past i ogate 
ae ae ) 
a Es iad, peneae. é 
Maps ocak hae Bek og mn eg: . is E Ra : em ; Le cere ’ patina OS. Cae 
* i iy ee eo Nea SS eis he a ee aa ain og bg ee Oe Nea ; SPO Sa a Me) SSA ie eed E anew’ ery eed, ey ere Mies ay : Fs Eee eee Ro: Bi a BS a ee Ieee sk bey ite 
Sees i, OY pO RAGE hE sh mera Spee er Lal pe ERE EE PERERA eS Go. ee OS ae eo Abel age Stet Sito hee Sie te ia SU ae ts MH i Ue « Uae. DENS canta ag hatin. SO Bade Rees generar itis ok 
mth % es hae Te ite Re hae oo ‘ F zy ae” Soe ee, tess ci FD 20 tia ie i et aE ee TE oe fh keer ls Mate, ek So ree ey ae oh. <a oe ea wie eh Th Saat eatak: 
ie tates Pires i , she dain tag hs ee tats a ed 1 A RR A AOS Rat Se) 
Tae, Spl ae aI ray fae gene SE Ne Le a eR ee i leg Sai PRET, Seeeoneeay ree. 7 Pe peat \ he. oe a snes Tey oy RO La ee ene 3 
: Lo gL ata are Fe” TS PP EN Ag oe Pele Rar AN W can a tae Ee ale te Rel eee eae? che Nes edges eet Se 8 a Pee Ray Ra IT feta ean se Se ye eas i Sacer ae etter Spanien 
ee ae Se aes ey Nena a RR ce Soe Gia cn es gk ea a recy gh ee 
ad bea oe Be 4 4 2 an Se a ‘ : = Li cy ekg dt be a ry WES: gee eer a are aes 18 pect, Sy Sere bye Pa, . om) Cente | nee aes . eine eet ee TS MP yas RRS as ale eapeh peas Ws ee oe f Shy 


July 21, 1934 ADVERTISING AGE 9 


a. 
ee 


America’s Number 1 


Advertising “Buy” 


IN THE WOMEN’S FIELD! 


‘Readers and Advertisers Award 
Fawcett Women’s Group these 


THREE FIRST PRIZES 


FIRST: In Circulation Increase 
FIRST: In Newsstand Circulation 
FIRST: In Percentage of Lineage Increase 


These three amazing proofs of Fawcett Women’s Group’s vitality, 
appeal and result-getting power explain clearly enough why, in 
_ only a few months, we are again adding to our guarantee— 
' 30 per cent this time. 

In the first six months of 1934 this group registered a gain of 
approximately 60 per cent in circulation! As latest figures show, 
Fawcett Women’s Group now has the largest newsstand circula- 
tion of any magazine or group in all the women’s field. 


And the first six months of 1934 show a lineage increase of 
more than 92 per cent (92.3, to be exact) over January to June 1933. 


PROTECTION AT 


PER PAGE 
PER 
THOUSAND 


Through October 1935 Issues 


Reservations for space can be accepted now, at 
the current rate of only $2040 per page, for one 
year in advance — through October 1935 issues. 
This will give you an actual page rate, delivered, 
of only $1.20 per page per thousand. 


Write or Wire Reservations At Once! 
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GULF LAUNCHES 
INTERNATIONAL 
RADIO SERIES 


New York, July 19.—Bearing the 
distinction of being the first radio 
advertiser to sponsor commercial 
broadcasts originating in other coun- 
tries, Gulf Refining Company 
launched an international series over 
the blue network of NBC last Sun- 
day at 9 P. M. 

The program, originating in Lon- 
don, came in without the static 
which has attended trans-Atlantic 
broadcasts heretofore and is _ re- 
garded as an outstanding success 
The program next Sunday night will 
originate in Berlin, with Paris and 
Vienna to previde the entertainment 
on succeeding Sabbaths. 


The London program consisted of 
a variety show, featuring Gertrude 
Lawrence, London and New York 
actress; John Tilley, British humor- 
ist; the Welsh Guards choir and 
Carroll Gibbons’ orchestra. 


Painstaking Preparations 


Preparations for the series have 
been under way for the past six 
months. The Gulf agency is Cecil, 
Warwick & Cecil. In making ready 
for the first test of the commercial 
possibilities in programs originating 
in Europe for regular American net- 
work broadcasting, the sponsors had 
the assistance of not only the Ameri- 
can broadcasting systems but the 
governments which own and control 
foreign systems. 


A Gulf representative went to Eu- 
rope in March to make preliminary 
contracts with European artists and 
heads of broadcasting systems there. 
The work was carried on through 
American embassies and _ foreign 
offices of various governments. Will- 
ing cooperation was received, it is 
reported, because it was felt this 


of international contacts which are 
highly desirable.” 

Although broadcasting systems of 
England, France, Germany and Aus- 
tria are all government owned and 
supposedly inimical to commercial 
broadcasting, Gulf Refining Company 
encountered no hostility. The Brit- 
ish Broadcasting Company, for ex- 
ample, provided studios for rehear- 
sals and in addition arranged for the 
services of Christopher Stone, most 
pepular English announcer. 


First Typical Program 


Heretofore, practically all Euro- 
pean broadcasts heard here have 
been on a sustaining basis. They 


were built primarily for evening lis- 
teners in Europe and were broadcast 
in America during the daytime. Art- 
ists and mechanical staffs of the 
European stations were held over 
until two or three o’clock in the 
morning to get the _ broadcasts 
through at the most acceptable time 
to Americans, who enjoyed their first 
opportunity to compare English tal- 
ent and programs with those of the 
United States. 

After finding European government 
officials favorable to the interna- 
tional broadcasts, Gulf executives 
tested transmission, employing the 
facilities of the American Telephone 
and Telegraph Company and the 
broadcasting companies. 

Land wires carried the programs 
from studios to the short wave trans- 
mitting stations, which, in England, 
is Rugby. Short wave receivers at 
Riverhead, Long Island, and in New 
Jersey picked them up and again 
land wires carried them to Radio 
City for rebroadcasting. Tests by 
NBC engineers, daily logs and charts 
made since 1928 indicated that the 
short wave transmission will be ef- 
fective. This is the weakest link in 
the plan, it is said. 


Chrysler Breaks Record 


During the six months period just 
ended, Chrysler Motors shipped 388,- 
742 units to dealers, which is 170,973 
more units than for the correspond- 
ing period last year, an increase of 
79 per cent. This is the highest fig- 


ure ever recorded by the company 


series “was inaugurating new fields 


for a six-months period. 


MODERN 
BREW 


Shrewd advertisers 


avoid waste. Compare 


exclusive 


13 brewery journals... 


| fort ~ 


accounts in 


205 E. 42nd St., New York City - 333 N. Michigan Ave., Chicago 


THE NATIONAL BREWERY MAGAZINE 


MODEL COUNTRY HOME AT FAIR 


a 


“TEdeg 


This model farm house at A Century of Progress Exposition, spon- 
sored by "Country Home," Crowell publication, has attracted wide 
attention. 


Gravure Makes 
Handsome Gain 


For First Half 


New York, July 19. — National 
gravure lineage for the first half of 
1934 showed a 65 per cent gain over 
the same period of 1933, according 
to figures compiled by the Gravure 
Service Corporation. The 1934 na- 
tional total was 2,082,558, compared 
with 1,261,663 for 1933. 

In local gravure, 1934 provided a 
lineage of 1,229,784, a gain of 300,072 
or 32.2 per cent. The 1934 total for 
both classifications was 3,312,342, 
compared with 2,191,375 for 1933 or 
51.1 per cent. 

These figures are based on the 
lineage carried by 56 newspapers. 

Startling gains were registered by 
individual newspapers. The Albany 
Knickerbocker-Press carried 6,719 
lines of gravure in 1933; 41,200 in 
1934. The Baltimore Sun increased 
its gravure lineage from 67,305 to 
90,540 and the Boston Herald from 
62,658 to 107,845. The Buffalo Cour- 
ier-Express jumped from 15,934 to 
46,904. The Cincinnati Enquirer 
doubled its gravure lineage, with a 
1934 total of 107,838, compared with 
53,687 for 1933. 


—— ee 


Louisville Merchants 


Fix Tax Collections 


The Louisville Retail Merchants 
Association has drawn up a program 
to eliminate inequalities in custom- 
ers’ payments in excess of the three 
per cent assessed by the state sales 
tax. 

Three percent will be added to 
charge accounts at the end of the 
month. On cash purchases, total pur- 
chases in all departments will be 
lumped and the tax added to the to- 
tal amount. This guarantee against 
overcharge will probably be accom- 
plished by the use of a transfer card 
to be punched. 


Famous Program Returns 


“The Atwater Kent Hour,” which 
was first broadcast in October, 1925, 
and was discontinued in June, 1931, 
will be resumed in September by At- 
water Kent Manufacturing Co., Phila- 
delphia. Arrangements have not yet 
been made for time and facilities. 


Graves to Baxter 


Alfred J. Graves, for eight years in- 
structor in advertising, University of 
Kansas, has resigned to become an 
account executive with the Baxter 
Advertising Company, Kansas City, 


Mo. 


EXIDE TESTING 
MACHINE BASIS 
FOR PROMOTION 


Chicago, July 19.—Preparatory to 
launching an intensive sales drive for 
automobile battery replacement busi- 
ness with an entirely new approach, 
the Electric Storage Battery Com- 
pany, Philadelphia, maker of Exide 
batteries, is revealing the new plan 
to distributors in sectional meetings 
throughout the country. 

Representatives of about 60 jobbers 
in the middle west attended an all- 
day meeting at the Michigan 
Medinah Club Tuesday where they 
were made acquainted with a new 
battery testing apparatus around 
which the new campaign will be 
built. 

The new machine will not be sold 
to the battery retailer and service 
station with the primary motive of 
producing a new flow of profit from 
apparatus sales, but to enable the 
dealer to offer his patrons an entirely 
new and dependable service which is 
designed to eliminate the usual bat- 
tery service by detecting and cor- 
recting a condition that may result 
fatally to the battery if not discov- 
ered soon enough. 

Officials of the company say the 
apparatus is the only one operating 
with sufficient accuracy to diagnose 
pending ills in such a manner as to 
enable service stations to anticipate 
and prevent starting failure. 


See Machine Demonstrated 


At the meeting Tuesday the dis- 
tributors saw the new tester applied 
to a dozen used batteries gathered 
from local dealers and viewed a talk- 
ing picture which instructed them in 
how the new sales idea should be 
applied by dealers. The distributors 
in turn will re-enact the show at 
meetings they will stage for dealers, 
and as soon as the entire country- 
wide organization has been thus 
schooled and service stations equip- 
ped, advertising copy will be re- 
leased heralding the new battery 
service to the motorist. 

Details of advertising plans are 
not definite at this time, according 
to N. W. Geare, president, Geare- 
Marston, Inc., Exide’s agency, who 
is attending all the meetings. The 


Johnson Names — 
Outdoor Field 
Code Authority 


Washington, D. C., July 19—-Faj). 
ure of the outdoor advertising fiejg 
to elect its code authority within the 
ninety-day period fixed by the code 
has resulted in the naming by Ag. 
ministrator Johnson of a temporary 
code authority to serve until a per. 
manent body is elected. 

The members of the temporary 
code authority are: 

yeorge W. Kleiser, Foster & Keiser 
Company, San Francisco; K. H. Fy. 
ton, Outdoor Advertising, Inc., New 
York; Harry Crawford, Outdoor Aq. 
vertising, Inc., Mobile, Ala.; George 
L. Knapp, Knapp Advertising Com. 
pany, Okmulgee, Okla; Henry Pog. 
ner, Alpha-Claude Neon Corporation, 
Pittsburgh; B. W. Robbins, Genera} 
Outdoor Advertising Company, Chi. 
cago; Granville S. Standish, S'angq. 
ish-Barnes, Providence; Arthur Dup. 
don, Case Poster Advertising Com. 
pany, Cleveland, and J. A. Zimmer, 
Central Outdoor Advertising Com. 
pany, Cleveland. 


bile batteries is being redesigned 7 
yutwardly and jobbers at the meet. 
ing yesterday were urged to move | © 
their present stocks as fast as pos 
sible to be ready for the new line, 
Here again no advertising copy will 
be released until all jobbers have 
stocked the new line. 


Jobbers Are Enthusiastic 


Distributors who have attended 
meetings held so far are enthusias 
tic about the possibilities of the new 
sales idea, and attendance, with a 
single exception, has been 100 per 
cent, according to Mr. Geare. The 
market being attacked is indicated 
by statistics which show that bat- 
teries in four out of every ten car 
on the road are replaced each year, 

Factory representatives attending 
the meeting yesterday include 
Frank T. Kalas, Exide’s assistan 
general sales manager; A. N. Dingee 
advertising manager; R. L. Sommer 
ville, manager, automotive replace 
ment sales division; and Joh 
Damon and R. C. Rudisill of the 
sales promotion division. T. Milton,} 
Chicago branch manager, presided. 7” 


Two Appoint Midwest 


Midwest Advertising Agency, Rock 
ford, has been selected to handle at § 
vertising of the Stover Mfg. & Er 
gine Company, Freeport, IIl., and At 
rora Metal Cabinet Company, Aurora, 
Ill. Farm and trade papers will be 
used on the first account, with dirett 
mail for the latter. 


METRO COMICS, a single g 
gantic force in the sale of vol- 
ume merchandise to Metropoli- 
tan America. 


Circulation more than five and 
a quarter million, nearly sixtee? 
million readers. 


Metropolitan 


220 East 42nd Street New ve 
Tribune Tower ae 


PRACTICAl 
BUILDER 


Edited for Progress in the Contracting Field 


company’s complete line of automo- 


ie 
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ADVERTISING AGE 


The suit that changed bathing to swimming 


- Quoting Mr. Mitchell Heinemann, Sales Manager of Jantzen 
\nitting Mills: —‘We consider poster advertising indispensable 
to the success of our advertising campaign. In every city where we 
have used poster advertising we have enjoyed increased sales and 
maximum dealer cooperation. The cost, too, is a considerable factor 
in our calculations and we believe that the cost of poster advertis- 
ing makes it one of the outstanding advertising values of today.” 


Outdoor Advertising is adaptable to any selling 
problem. It offers mass circulation in 17,000 com- 
munities, with coverage in direct proportion to the 
density of population, yet flexible as to where, 
when and how it is used. 

Nationally sectionally, by cities or by towns, 
marketing zones or highways, you can pick off sales 
with single-shot accuracy or you can sweep entire 
consumer fronts with an intensified offensive. 

Outdoor Advertising can be keyed to the rapidly 
changing pace of fashion. It can be varied, stagger- 
ed or rotated, for example, to present one group of 
styles in one locality and altogether different styles 
in another. 

To each assignment Outdoor Advertising brings 
a supreme phase of attention value—full color in 
dominant size and position. 

Outdoor Advertising does not skip any market 
that is desired. It does not waste its fire in markets 
that should be excluded. Because it is flexible, 
versatile, it is resultful. 

What Outdoor Advertising has done for other 
products suggests what it can accomplish for yours. 
Facts upon request. Get them now while space 1s 
still available. 


OUTDOOR ADVERTISING INCORPORATED 
One Park Avenue, New York @ 165 West Wacker Drive, Chicago 


ATLANTA *® BOSTON ® CLEVELAND ® HOUSTON *® LOS ANGELES 
ST. LOUIS © BALTIMORE @ CINCINNATI ® DETROIT ® KANSAS CITY 
PHILADELPHIA @ SAN FRANCISCO 
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ADVERTISING AGE 


Ae 


— 21, 1934 


TURNS SALESMAN 
a us 4 


ae 


Robert H. Flaherty, 
left Anheuser-Busch, 


who recently 

Inc., to take 

charge of advertising for Tower 
Magazines, New York. 


P.A.C.A. HEARS 
TALK ON COPY, 
MAILING LISTS 


Portland, Ore., July 19.—One of 
the practical addresses given at the 
convention of the Pacific Advertis- 
ing Clubs Association last week 
concerned direct mail, another re- 
tail advertising. Edward G. Rosen- 
heim, publicity director for the 22 
stores operated by C. C. Anderson 
Company, gave the second, while 
Howard Rosine, president of the Los 
Angeles Addressing & Mailing Com- 
pany, was author of the first. 

Mr. Rosenheim said the pressure 
against good copy is too great to be 
withstood by the average advertising 
man. When he was younger and less 
prone to write copy with his bosses 
in mind, he achieved his greatest 
Success, he said. 


Where Honesty Paid 


He offered two pairs of socks for 
25 cents and made the startling ad- 
mission, “The materials are good, 
but the patterns are rotten.” The 
entire stock of 600 dozen was sold 
in two days, but Mr. Rosenheim al- 
most lost his job. 

Mr. Rosenheim urged his audience 
to get away from the conventional 
and to refresh their readers occa- 
sionally with a dose of the truth 
about the merchandise on sale. He 
said “sales” are the bane of retail- 
ing and have almost obscured the 
profit objective. 

The direct mail expert suggested 
that “mailing list’’ be banned in fa- 
vor of “prospect list.” He said the 
mailing list should be_ tailor-made, 
since no ready-made suit will fit any 
business. 

Suggests List Sources 


ee 


some of the sources of 
prospect lists: 
No. 1. Your own customer ledger 
one of the most neglected, yet the 
most potent prospects for additional 
business. 


Here are 
names for 


No. 2. Salesmen’s reports. Too 
often the vast amount of valuable in- 
formation that could be obtained 


from this source is totally or parti- 
ally overlooked. 

No. 3. Dealer 
ufacturers and wholesalers 
found they can get invaluable as- 
sistance from the dealer if he is 
properly approached, and the way is 
made easy for his cooperation. 

No. 4. City and trade directories, 
phone books, Dun and Bradstreet af- 
ford opportunities for the compila- 
tion of trade and professional lists. 

No. 5. Public records, such as 
auto registration, tax lists, state and 
federal reports yield valuable infor- 
mation. 

No. 6. Original researches, such 
as the obtaining of lists from R. F. 
DD. boxes, club memberships, ete. 

No. 7. Asking satisfied customers 


Man- 
have 


cooperation. 


| 
- 


for the names of friends who might 
be ee ye 


No. 8. Visitors’ registers and 
Berd souvenir cards mailed to 
friends, is another way of securing 


“It must be kept in mind, how- 
ever,” he warned, “that no matter 
what the source, no name should be 
added unless someone vitally inter- | 
ested in the list pronounces it a real | 


prospect.” 


| 
| 
indirectly many valuable names. 
| 


New Set-up for Chain 


all marke ting | 
the | 
be 


Under a new set-up, 
and advertising of products for 
Nation-Wide Service Stores will 
handled by the Brockton, Mass., of- 
fice, directed by Louis Shave. The 
work was formerly done through) 
four divisions. 


| The new 


| tonal advertisers for volume. 


‘¢ Tribane 5? > New 
Rate Schedule 
Takes Effect 


Chicago, July 19.—Effective Mon- 
day, July 16, the Chicago Tribune put 
into effect a revised schedule of vol- 
ume rates on national advertising. 
card makes a slight reduc- 
the discounts allowed na- 


| 


tion in 


The base rate remains at $1.40 


line for advertising in the daily 
Tribune. The rate for 1,000 lines | 
| 9 

will be $1.25, instead of $1.20, as 


| 
heretofore. The rate for 100,000 lines 


will be 95 cents, compared with 90. 


W. E. Donahue, advertising man- 
ager, said the Tribune instituted its 
schedule of volume rates in July, 
1932, as a contribution to the recov- 
ery efforts of general advertisers. 


“The schedule published at that 
time was announced as effective for 
one year,” he continued. “It was re- 
newed in 1933 to give our advertisers 
the benefit of lower costs in effect 
|}at the time. 

“However, since the inauguration 
of the volume rates, almost all busi- 
nesses including our own have had 
to assume higher operating costs, 
such as wages, materials, equip- 
ment, etc. In some instances, these 
costs exceed the all-time high. The 


| Tribune, therefore, finds it necessary 


to revise its schedule of volume 
rates. Base rates remain unchanged.” 


“Radio Guide’ 4 Adds 


Four More Executives 


Clyde S. Thompson, formerly wit 
J. Walter Thompson Company, has 
been appointed promotion manager 
of Radio Guide, New York. Other re. 
cent additions to the executive stag 
include: 

George d’Utassy, formerly genera} 


— 


manager of Hearst magazines; Say) 
Flaum, formerly assistant to Ray 
Long, editor of Cosmopolitan, anq 


Donald Cornell, formerly with Geyer. 
Cornell, Inc. 


Three to Larchar-Horton 


Larchar-Horton Company, Proyj. 
dence, R. I., agency, has been ap. 
pointed by the Grinnell Company, the 
General Fire Extinguisher Company 
and American Moistening Company, 
all of Providence. 
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FLOYD T. SHORT 
TAKES OWN LIFE 


Chicago, July 19.—Floyd T. Short, 
g5 year old veteran of the Chicago | 
advertising field, committed suicide 
while temporarily insane, according 
to the verdict of a coroner’s jury 
Tuesday. Mr. Short’s body was found 
in the basement of his home at 7031 
Bennett Avenue early Tuesday morn- 
ing, with a rifle nearby. 


vr. Short spent his entire business 
r in the advertising field, which 


care 


about eight years, from 1906 to 1914. 
During that 
what would be known today as an 
account executive. He held, however, 
the somewhat vague title of director 
of copy writing and production. 

In 1920, Mr. Short formed his own 
agency. Regarded as an able adver- 
tising man, he made a conspicuous 
success while operating as Floyd 
Short & Partners. Ill health, how- 
ever, caused him to retire from ac- 
tive business in 1931. 

He is survived by his 
Frances, and three sons, 
Robert and Victor. 


WKZO Appoints 


widow, 
Norman, 


he entered in 1888. He was with the 


J. Walter Thompson Company for 


| Free & Sleininger, Inc., as national 
| representative, effective Aug. 1. 


period, he served as | 


ADVERTISING AGE 
Roxy for Fletcher 


S. L. Rothafel, better known as 


“Roxy,” will be heard in his first 
sponsored series of programs on 
WABC-Columbia starting Sept. 15. 


The sponsor is Fletcher’s Castoria. 


Reo Wins Decision 


No automobile service station may 
use the name of a manufacturer un- 
less so authorized by the manufac- 
turer a Federal court has ruled. The 
case was instituted by Reo Motor Car 
Company. 


$15,000 for Dealers 


Fifteen thousand dollars in prizes 
will be given by the RCA Radiotron 


WKZO, Kalamazoo, has appointed | Company to its dealers for the best 


statements of 20 words or less in a 
new contest. 


AILMAN MEASURES 
‘- OF ACOLOR GROUP 


Express Rates Down 


The rates on advertising matter 
printed on paper, cloth or paper-| 
board, carpet samples, cloth and tex- 
tile samples, oil cloth and linoleum | 
samples and wall paper samples, | 
which before July 1 were subject to 
first class graduated railway express 
charges, are now on first class pound | 
rates, with a minimum of 25 cents. 


| 
N. E. Conine Dies | 

Nelson E. Conine, publisher of the | 
Battle Creek, Mich., Moon-Journal, 
died July 15 of a heart attack. Mr. 
Conine was 50 years old. 


Morse ue Geen Agency | 


Warner A. Morse, who has been | 


| connected with a number of national | 


advertisers, has established an adver- 
tising agency at Brockton, Mass. 


READERSHIP 


Advertisers have asked us: “What kind of people are these Millions who 


read the Street & Smith 4-Color Group Magazines? 


readership? Have the readers buying power?” 


Fair questions those, deserving fair answers. 


Is it a responsible 


Can you think of a more com- 


plete analysis of readership than a cross-section of the letters written 


the editors? 


We give you the business or professional identification of a few people who 
have recently written our editors. 


We prefer to let the Mailman measure the quality of Street & Smith 4-Color 


Group readership. 


Look at the list—that's the type of reader, (1,200,000 A B C net Paid) and his 
family you get in Street & Smith 4-Color Group Magazines. 
get them at the lowest 4-Color Insert rate ever offered. 


And you 


Ward M. Canaday 


WARD CANADAY 
GETS SUMMONS 


TO WASHINGTON 


Directs Publicity for Housing 
Administration 


Washington, D. C., July 19.—Ward 
M. Canaday, president of the 
United States Advertising Corpora- 
tion, Toledo, has been drafted as 
director of publicity by the Fed- 
eral Housing Administration, which 
is preparing community campaigns 
for popularization of home building 
and renovation. 

It is believed that Mr. Canaday’s 
recommendations will determine 
whether or not the FHA breaks into 
paid advertising in its own right. 
If it decides to do so, it has $1,- 
000,000 available as a starter. This 
sum was allocated by the Public 
Works Administration. Mr. Canaday 
also will pick his own assistants in 
his department, it is said. 

The advertising man will work 
closely with Albert L. Deane, re- 
cently appointed deputy administra- 


tor under James A. Moffett. Dep- 
uty Administrator Deane was _ for- 
merly manager of General Motors 


Acceptance Corporation and is cred- 
ited with having written the early 
drafts of the Housing Act. 

Mr. Deane indicated that the FHA 
desires to cooperate closely with ar- 
chitects, lumber and paint com- 
panies, the plumbing industry, fur- 
niture dealers and others in order 
that maximum stimulus. shall be 
given the building and rebuilding of 
homes. 

Tentative plans provide for lay- 
outs and suggestions to be embodied 
in local advertising campaigns of 
the building industry. Some con- 
sideration is being accorded to paid 
space in newspapers and magazines, 
but the present outlook is that such 
advertising will be published only 
in cooperation with local interests. 

Mr. Canaday however, will prob- 
ably not be able to devote much 
time to marketing problems in the 
immediate future. There is the 
little matter on hand of taking care 
of 6,000 applications for employment 


which have been received by the 
FHA. 
It is understood that Mr. Cana- 


day is serving at a nominal salary, 
and purely to assist the government 
in its recovery program. 

Besides being president of the 
United States Advertising Corpora- 
tion, formed slightly more than two 
years ago by a merger, he is chair- 
man of the board of the Chicago 
company of the same name. 


New Phillips Carton 

The Chas. H. Phillips Chemical 
Company is introducing a 200-tablet 
family size package of Phillips’ Milk 


of Magnesia tablets. 
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ADVERTISING AGE 


July 21, 1934 


Evinrude, 


Genius 


Of Outboard Motors, 


Crosses 


River Styx 


Milwaukee, Wis., July 19.—Ole 
Evinrude, 57, president of Outboard 
Motors Corporation, who invented 
the first successful outboard motor 
25 years ago because his sweetheart 
wanted a dish of ice cream, died sud- 
denly of a heart attack July 13 at 
Columbia hospital here. His wife, 
who helped him build up a great 
business, died 14 months ago. 

Mr. Evinrude developed the first 
commercially successful marine out- 
board engine in 1909. It was a 
single-cylinder two-port, two-cycle, 
battery-ignited engine. Twelve years 
later he developed the first light 
twin-cylinder outboard engine. His 
genius created a new industry and 
made Milwaukee the production point 
of 60 per cent of the national output 
of outboard motors. 

The inventor came to America 
from Norway when he was a boy. 
His parents settled on a farm near 
Cambridge, Wis., not far from Lake 
Ripley and after several experiments 
in boat construction he became own- 
er, captain, pilot and crew of a pas- 
senger boat on Lake Ripley, charg- 
ing 25 cents a ride. 

At 17 he left home to seek experi- 
ence in machine shops, including the 
Fuller and Johnson plant in Madi- 
son, Wis., and the old E. P. Allis 
Company. It was while working at 
the latter plant at the age of 23 
that he experimented with internal 
combustion engines during his spare 
time, and produced a “horseless 
buggy,” engine, transmission, body 
and accessories. 

With meager backing, Evinrude 
organized the Motor Car Power 
Equipment Company, and hired Bess 
Cary to be office manager. Soon 
after he and Miss Cary went on a 
picnic to Okauchee lake and while 
rowing in a hot sun to get her some 
ice cream, Evinrude conceived the 
idea of attaching a portable motor 


to a boat to make oars unnecessary. 

Two years later Evinrude per- 
fected the first portable outboard 
motor and Bess, who had become 
Mrs. Evinrude by this time, recog- 
nized its possibilities at once. She 
took hold of the promotion, wrote 
the advertising, and corresponded 
with exporters, signing herself “B. 
Evinrude.” She invented a slogan 
that became widely used in Evin- 
rude promotion: “Don’t Row; 
Throw Your Oars Away. Use An 
Outboard.” 

Flood of Orders 

At first a few motors were ordered, 
then a dozen, then 50 at a time, 
finally hundreds and in time thou- 
sands. Evinrude built a one-story 
shop on Milwaukee’s south side, 
manufacturing a single-cylinder out- 
board motor. In 1913 he moved to a 
larger factory, while later a still 
larger plant was erected on the city’s 
northwest side. Additions brought 
the capacity of this plant up to 200 
motors a day with approximately 300 
employed. 

In 1913, Mrs. Evinrude’s health 
broke and Evinrude sold the busi- 
ness, consenting to a stipulation that 
for five years he make no more out- 
board motors. In 1920, with $35,000 
as capital, Ole and Bess organized 
the Elto Outboard Motor Company 
in Milwaukee, with the former as 
president and the latter as secretary- 
manager. Ole often praised his wife’s 
advertising ability. 

By 1928, his firm was producing 
11,000 motors a year. The Evinrude 
Motor Company, formerly Ole’s con- 
cern, and the Lockwood Motor Com- 
pany, Jackson, Mich., made overtures 
toward consolidation. By 1929, the 
fusion was agreed upon with Ole 
Evinrude as president of the new 
Outboard Motors Corporation, a $4,- 
000,000 company. Mrs. Evinrude then 


retired. 


Harpers Magazine 


merit fullest con ifidence - 


Dear Sirs: 


one. 


The confidence in Harpers inspires much more 
confidence in its advertising section than the 
so-called larger circulating magazines since one 
feels they—the latter—merely strive for a large 
public, rather than a discriminating and careful 
When ads appear in your magazine one 


instinctively feels they 


are to merit fullest con- 


fidence. 


(s) J. B. F. 


*The above letter is 
typical of 500 others 
on file at our office. 
Many of them are 
contained in our 
Brochure “To See 
Oursel’s as others 
see us” which will 
be gladly sent upon 
request. 


Address: 
49 East 33rd St. 
New York, N. Y. 


‘thas 


N 


Harpers 


MAG 


for the reason 
in step with the _ times.’’ 


ZINE 


stood the test of time 
it is always 


BEAUTIES POPULARIZE GINGERBREAD 


director of Hills Brothers Company 


Six beauty contest winners were chosen by L. C. DeForest, advertising 


Washington's birthplace, the company's exhibit at A Century of 
Progress. The girls demonstrate Dromedary Gingerbread Mix, made, 
‘tis said, from the 200-year old recipe of Mary Ball Washington. 


to act as hostesses at Wakefield, 


DROP PENALTY 
ON BREAD COPY 


Portland, Ore., July 19.—The pro- 
posed penalty on bread advertising 
has been abolished by Max Gehlhar, 
state director of agriculture, in the 
Oregon bakery code just adopted. 
Mr. Gehlhar proposed a sales differ- 
ential of one cent in favor of un- 
advertised bread, but dropped the 
idea after he consulted experts. 


The new code prevents. bakers 
from “blowing up a loaf’—making it 
look larger—by establishing maxi- 
mum length and width of pan sizes. 
There will be fewer slices to the 
loaf. Gehlhar argues that as people 
eat Lread by the slice, consumption 
will be increased. 


Kansas City Club 


Sponsers Christening 


The Advertising Club of Kansas 
City was sponsor Wednesday, July 
12, at the christeniug of one of the 
“ew Douglas airliners of the Trans- 
continental & Western Air Lines. 
The ship was christened “City of 
Kansas City.” 

Club committee in charge was 
composed of: Chairman, Cliff E. Ball, 
Skelly Oil Company; vice-chairman, 
James B. Woodbury, R. J. Potts Ad- 


vertising Company; William B. 
Stone, Potts-Turnbull Advertising 
Company; 


J. Harold Hahn, Hahn-Millard; H. 
Kenneth Taylor, John Taylor Dry 
Goods Company; Harold A. Belt, 
Fred Harvey Company; Arthur B. 
Church, KMBC; and C. R. Churchill, 
Grimes-Joyce Printing Company. 


Paul B. Klugh 


Retires from Zenith 


Paul B. Klugh, vice-president and 
general manager of the Zenith Radio 
Corporation, Chicago, has resigned 
that post, retaining a large stock 
ownership and a directorship in the 
company. 

Commander Eugene F. McDonald, 
Jr., president, will assume the gen- 
eral management of the firm. Hugh 
Robertson, who has been secretary 
and treasurer, has been elected exec- 
utive vice-president. 

Eugene A. Tracy, who was with 
National Union Radio Corporation 
before joining Zenith a year and a 
half ago, has been elected vice-presi- 


dent in charge of sales. 


80 Per Cent 
of Women Buy 
Hats Below $4 


New York, July 19.—Women’s hats 
retailing at less than $2 are easily 
the best sellers in this field, accord- 
ing to Millinery Trade Review, which 
bases its statement on a survey by 
R. L. Polk & Co. No fewer than 
40.17 per cent of all women spend 
less than $2 for each hat they buy, 
according to this study. 

The hat selling at from $2 to $4 
is next popular, being purchased by 
38.78 per cent of women, while an- 
other 15.72 per cent buy hats in 
the $4-$10 class. Only 1.98 per cent 
indulge in hats priced from $10 to 
$15 and finally, 0.57 per cent buys 
headgear priced above $15. 

From these figures, the trade pa- 
per estimates that if a line retails 
under $2, the manufacturers’ share 
of 1934 wholesale’ business is 
$40,973,000; for lines selling at $2-$4, 
$39,555,000; $4-$10, $16,034,000; $10- 
$15, $2,019,000, and over $15, 
$581,000. 

These figures are based on the 
code authority’s estimate that the 
total volume of millinery at whole- 
sale for 1934 will be $102,000,000. 


Fletcher & Ellis in 
Charge of Crackels 


Fletcher & Ellis, Inc., has been ap- 
pointed to handle the advertising of 
Crackels, product of Quaker Oats 
Company, Chicago. The account will 
be serviced from the agency’s offices 
in New York and Chicago. 
Fletcher & Ellis, Inc., was ap- 
pointed four months ago to direct ad- 
vertising of the company’s Whole 
Wheat biscuits and to conduct a 
newspaper and radio campaign on 


RACE TRACTORS 
TO SELL IDEA 
OF AIR TIRES 


Canadian Farmers to See 
Speed Tests 


Milwaukee, Wis., July 19.—Allis. 
Chalmers racing tractors, which }|,aq 
farmers wide-eyed with amazement 
last year when they roared around 
state fair race tracks at 40 miles an 
hour, have been scheduled to appear 
this fall at six Canadian fairs, with 
W. Ellzey Brown, sales promotion 
manager of the Allis-Chalmers trac. 
tor division in charge. 

An unusual example of showman- 
ship for the traditionally staid farm 
equipment industry, the racing trac. 
tor idea has proved an effective sales 
promotion idea, both for the particu- 
lar make of tractor used, and for low 
pressure tractor tires, an item of 
equipment still comparatively new 
to the rank and file of farmers. Dur. 
ing each fair, Firestone and one or 
two manufacturers of accessories co- 
operate with Allis-Chalmers in adver- 
tising the race track attraction. 

To most farmers who are accus- 
tomed to top speeds of three or four 
miles an hour with their tractors, a 
forty-mile-an-hour pace around a cir- 
cular track is something to talk 
about back home. Lou Meyer, noted 
automobile race driver who won the 
500-mile Indianapolis race on two 
occasions and official A. A. A. racing 
champion for three years, pilots one 
of the iron plow horses turned racer. 


Oldfield Started It 


Last year Barney Oldfield set a 
mark of something over forty miles 
an hour on an oval track, and made 
64.28 miles per hour on a measured 
mile straightaway. He had to be 
strapped on for the latter accom- 
plishment. 

Opposing some of the larger man- 
ufacturers who said that air tires 
were not as practicable for farm 
tractors as steel wheels, Allis-Chal- 
mers not only introduced the air- 
tired idea but sold it to the farmers 
through advertising and demonstra- 
tions. The racing idea, promoted by 
Mr. Brown, is credited by many in 
the industry as an important factor 
in getting the farmer’s acceptance. 

Although air tires were introduced 
only two years ago, almost 50 per 
cent of the tractors sold in some 
localities are now equipped with 
them, according to sales reports. Air 
tires save approximately 25 to 30 per 
cent on fuel, increase working speeds 
and permit the tractor to operate on 
hard surfaced roads, according to 
Allis-Chalmers. Except in mud and 
wet grass, agricultural experiment 
station tests show that the same 
tractor equipped with air tires will 
pull heavier loads, and work at 3! 
per cent higher speed, than when 
equipped with steel wheels and lugs. 


Felton with Revere 


C. C. Felton, formerly sales mal: 
ager of the Calumet & Hecla Consoli- 
dated Copper Company, has been ap 
pointed a vice-president of Revere 
Copper and Brass, Inc., New York. 


Distributors Convene 


The seventh annual convention 
and exposition of the National F00 
Distributors’ Association will be held 
at the William Penn Hotel, Pitt® 


Puffed Wheat and Puffed Rice. 


burgh, Aug. 12-16. 


MASS PLAN ADVERTISING. 


HOME-TO-HOME DISTAIBUTION OF ADVEATISING AND SAMPLE 


In developing 


4 ADVERTI 


the Chicago trade territory, manufacturers of food, 
proprietary and cosmetic products have discovered 
a most valuable means of augmenting their ow? 
sales efforts with Big 4°s Merchandising Serv- 


1570 W. Monroe St., Chicago Ill., Randolph 4432 


additional retail sales outlets in 
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URING the past 12 years, successful chain 

and independent retail food stores have 
conducted experiments in the best methods of 
reaching New York housewives. 


Their findings now constitute an exhibit of vital 
interest to all manufacturers of food products. 


In brief, the study for the 12 year period shows 
that these grocers placed more advertising in 
the New York Evening Journal than in any other 
newspaper... that, in 1933, the Journal again 
led all papers, actually carrying over 28% of all 
retail food linage. 


Above all, the study shows that more and more 
dependence is constantly being placed upon the 
Journal's 600,000 New York homes... for, dur- 
ing the first five months of the present year, the 
Journal carried 38.2°% of all retail food adver- 
tising... 


That is a highly indicative increase of 37.3% over 
the same period last year... for, as is well known, 
chain store men place their advertising only in 
accordance with day after day records of 
definite results. 
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= ] morning papers, Chicago Herald and 
es GIVES DAILIES Examiner, 1,709,025 lines; evening 
e . papers, Toronto Telegram, 1,857,128 
Ry lines and Brooklyn Eagle, 1,516,088 


lines; Sunday papers, St. Louis Post- 
Dispatch, 850,560 lines. 


me =—S «TOTAL LINEAGE 


es : DEPARTMENT STORE advertis- 
+ ao ing, morning papers, New York News, 
a FOR 6 MONTHS 1,822,523 lines; evening papers, Phil 
e adelphia Public Ledger, 3,091,669 
; caine llines; Sunday papers, New York 
New York, July 19.—The New York | Times, 1,173,395 lines. 
News carried more display advertis-| PASSENGER CAR (new) adver- 
ing than any other morning paper |tising, morning papers, Detroit Free 
during the first six months of 1934,| Press, 190,124 lines; evening papers. 
Media Records, Inc., reports. The| Ruffalo News, 213,957 lines; Sunday 
total display lineage of the News was | papers, Cleveland Plain Dealer, 184,- 
5,262,164. 480 lines. 
“i The Pittsburgh Press led evening 
ee papers in the total display classifica- | Show Newspaper Trend 


tion with 6,727,585 lines. The Wash- | 
ington Star was second with 6,611,719. 
The New York Times was the leader 
in total display in Sunday newspa- 
pers, with 2,855,205 lines. 

In™ total advertising, ineluding 


“Newspaper Advertising Trends,” 
published by Media Records, Inc., 
vives comparative figures for seven 
years for lineage carried by news 
papers in 52 cities. This tabulation 
classified, the Chicago Tribune was shows that while all newspaper clas- 
frst in the morning field, with 5,706,- | sifications are running ahead of the 
744 lines. The Washington Star led | first six months of 1933, automotive 
in the evening field, with 7,800,098 advertising holds the distinction of 
while the New York Times paced all | ™aking the largest gains. For the 
Sunday papers, with 3,662,606 lines. | first half of 1933, automotive lineage 

Leaders in other classifications for | amounted to 30,114,147, compared to 
the first half of 1934 were as follows: | 43,447,610 for the corresponding 

RETAIL ADVERTISING, morning period of 1934. This is a gain of 44.2 
papers, New York News, 4,075,977| per cent. 
lines; evening papers, Pittsburgh General or national advertising 
Press, 5,294,695 lines; Sunday papers, | comes next, the 111,616,791 lines car- 
New York News, 1,883,403 lines. ried by newspapers this year repre- 
senting an increase of 22.4 per cent 
over 1933. 

The 324,744,502 lines of retail ad- 
vertising published during the first 
six months is a gain of 16.2 per cent 
over 1933, while department store 
advertising, amounting to 137,804,990 
lines, made a gain of 15.7 per cent. 

Classified lineage for the first half 
of 1934 amounted to 99,712,343, a 
gain of 5.4 per cent over 1933. 

Total display amounted to 490,436,- 
867 lines, representing an increase of 
19.2 per cent over 1933. Finally, total 
advertising in newspapers in these 
52 cities aggregated 590,149,210 lines 
for a gain of 16.6 per cent. Financial 
lineage is practically the same as 
for 1933, the current total being 
10,627,964. 


Lead in National 

GENERAL ADVERTISING, morn- 
ing papers, New York Times, 1,296,- 
995 lines; evening papers, Philadel- 
phia Bulletin, 1,520,482 lines; Sunday 
papers, New York Times, 869,646 
lines. 

AUTOMOTIVE ADVERTISING, 
morning papers, Harrisburg Patriot, 
370,081 lines; evening papers, New- 
ark News, 575,159 lines; Sunday pa- 
pers, Cleveland Plain Dealer, 279,428 
lines. 

FINANCIAL ADVERTISING, 
morning papers, New York Times, 
35,531 lines; evening papers, New 
York Sun, 197,980 lines; Sunday pa- 
pers, Newark Call, 79,063 lines. 

CLASSIFIED ADVERTISING, 


| IT DARES TO BE DIFFERENT. | 


POINT OF 
DIFFERENCE NO. 4 


Delivered by Mail 


That so large a proportion of its 
circulation goes directly into the 
home in its individual wrapper 
peculiarly distinguishes The Chris- 
tian Science Monitor as a home 
newspaper. It is read under the 
most favorable conditions . .. by 
readers who, because they depend 
upon its information, are favorably 
disposed to its advertisers. 


THE 
CHRISTIAN SCIENCE 
MONITOR 


The Christian Science Publishing Society 
Boston, Massachusetts 


Published by 


Branch Offices: 
Kansas City, 


New York, Chicago, Detroit, St. 
San Francisco, Seattle, 


Paris, Geneva. 


Louis, 
Los Angeles, Miami, 


London, Berlin, Florence, 


¥ 


AN INTERNATIONAL DAILY NEWSPAPER |] 


a 


STATELY DOOR OF NEWSPAPER PLANT 


Portals of new building of "St. Louis Star-Times." 


“ 39. Cleveland Plain Dealer. .5,408,872 
Fifty Leaders in 40. Dayton News .......... 5,398,872 
Total Lineage 41. Boston Globe eta eaten 5,333,715 
a3. Bosttie Times ......... 5,140,365 
43. Cincinnati Times-Star ..5,127,725 
New York, July 19.—The Washing-| 44 Rochester Democrat = 
ton Star led newspapers in total ad- and Chronicle ........ 5,099,289 
vertising lineage for the first six|45 Baltimore Sun ......... 5,034,491 
months of 1934, according to the | 4¢ Memphis Commercial- 
analysis of Media Records, Inc. This OPEL 5,001,731 
tabulation was made without regard | 47, Omaha World-Herald . . .4,989,004 
to frequency or time of issue. The | 4g Oakland Tribune ...... 4,857,434 
first fifty papers in total advertising | 49 Akron Times-Press ..... 4,761,739 
were as follows: 50. Cincinnati Enquirer ...4,756,815 
Lines Pee 
. Washington Star ...... 9,849,211 Ww. B. Pitkin Will Edit 
2. Pittsburgh Press 


seit’ 9,040,443 
ok ‘ogp.o08| 1 he New York Woman” 
A weekly magazine, The New York 


3. New York Times 


&. Detrore NOwWe ....6 isin cx 8,654,617 | ‘ fs 
6. Chleaen ‘ethene 8 540.258 Woman, will be published in Septem- 
ene Lah Se OiN ’ sets ber by the New York Woman Pub- 
Toronto Star .......... 7,782,935 | lishing Company, Inc., 62 West 45th 
6. Brooklyn Eagle ........ 7,647,371 | St., New York, with Walter B. Pitkin 
Toronto Telegram ..... 7,631,768 | a8 editor. yay ee 
7. Pittsburgh Sun- According to the new publication’s 
ar _.| prospectus, New York women are “a 
Telegraph ........... 7,532,980 | species apart and unlike all other 
8. New York News ....... 7,476,549 | women of America.” The magazine 
9. St. Louis Post- will feature a_ slide-rule budgeted 
Diepateh «..6o.6esec. 7,424,916 | guide to entertainment and _ special 
10. Newark News ......... crst,cog| Sew Terk = lneretine  pureuits, 
Montreal Star ......... 6.655.850 bee yl i neglecting beauty, home 
11. Milwaukee Journal ....6,650,810 | °™° '@™»Y 
12. Hartford Times ....... 6,464,577 or 
13. Boston Herald ......... caigorg | Louisville B. B. B. , 
14. Columbus Dispatch ....6,398,301 Suspends Business 
15. Chicago Daily News... .6,326,911 The Better Business Bureau of 
16. Los Angeles Times ....6,309,390 | Louisville suspended operations Sat- 


urday, July 14, because of insufficient 
financial support. 

Assets of the bureau are to be held 
in trust for two years. If, at the end 


. NeW York Sun ........ 6,268,909 
. Baltimore Evening Sun.6,268,779 
. New York World- 


se Telegram vette eee e es 6,187,584 | of that period, the bureau cannot re- 
20. Philadelphia Public open, the trustees will dispose of the 
Lo a a ae 6,177,450 | property and permanently conclude 
21. New York Herald the affairs of the bureau. 
WUD. ciscderideees 6,173,999 
99 


Joins Tom Collins 
Leo L. Leventritt, formerly vice- 
president of International Wine Sell- 
ers, New York, and at one time vice- 
president in charge of sales for Fi- 
nancial Independence Founders, has 
been named president of Tom Collins 


. New Orleans Times- 

Picayune and States. .6,147,614 
23. Providence Bulletin ....6,060,391 
. Akron Beacon Journal. .6,009,224 
25. Dallas Times-Herald . 5,982,200 
26. Baltimore American and 


NGWS-POSt ...6c0csecec 5,932,836 | Eastern Corporation, marketing Tom 
27. Philadelphia Inquirer ..5,898,645 | Collins Senior in the eastern states. 
28. Detroit Times ......... 5,841,851 a he ee 
29. New York American... .5,834,045 Liquor Firm Appoints 
30. Los Angeles Examiner. .5,806,166| Maryland Distillery, Inc., Balti- 
31. Philadelphia Record .5,753,443 | more, Md., subsidiary of Distillers 
32. Chicago Herald and Corporation, has appointed the New 
Examiner ........... 5.676.396 York office of Ralph H. Jones Com- 
33. Buffalo News .......... 5,670,326 pany: 
34. Boston Traveler ....... 5,632,202 
$5. Denver Post ........... 5,593,677 Palmer Makes Change 


Harry Welles Palmer, formerly 
~ eane-e| promotion manager for Chandler & 
SeracersYarend 5,510,756 | 7. 3 
Philadelphia Bulleti 5 04. G8! | Price, has joined the Rogers-Hatters- 
ee ae +o sie ‘ley Company, New York advertising 
. San Francisco Examiner 5,417,869 /and publicity firm. 


Montreal La Presse..... 5,555,393 


Revival Brings 


Still Another 
New Bath Unit 


New York, July 19.—An improved 


outlook for new construction and 
home-remodeling, along with an ip. 
creasing avidity on the part of the 
buying public for new and more 
practicable designs, has brought an. 


other radically different bathroom 
unit to the market, following the in. 
troduction of a revolutionary squire 
tub a few months ago. 

Advertising of the newest unit, 
consisting of three pieces and mae 
by the Lavashower Corporati 
Philadelphia, will appear first in 
trade papers beginning in the f,)], 
No plans for a consumer campaizn 
have yet been made. 

To introduce the unit to dealers, 
a selected list of trade papers in 
plumbing, architectural and building 
management fields will be employed, 
Husband & Thomas Company, Inc 
is handling the account. 


Comfort With Safety 


Several specific appeals to the 
home owner will be stressed. These 
include new comfort features such 
as roomy shower, full length tub 
with flat bottom, wide ledges on lay- 
atory giving ample room for toilet 
accessories, and roomy cabinet for 
towels and other supplies. 

For architects, hotel and steam- 
ship builders, contractors and gen- 
eral builders, as well as home-own- 
ers wishing to install an extra bath 
in small space or redecorate present 
baths at low cost, the space-saving 
appeal will be emphasized. The unit 
requires only five by seven feet, and 
this allows ample room for other 
bathroom requisites. 

The unit consists of tub, lavatory 
and shower. No brackets are re- 
quired, since the lavatory rests on 
the end of the tub and top of the 
towel cabinet. The end of the tub 
is in a recess under the lavatory, 
giving more room than at first ap- 


parent. 
Display installations are being 
made in New York, Boston, Pitts- 


burgh, Philadelphia and Chicago. 


Air Conditioning 
Company Started 


The American Radiator & Standard 
Sanitary Corporation has formed a 
subsidiary company, Standard Air 
Conditioning, Inc., to deal exclu- 
sively in air conditioning sales. 

The new organization has taken 
over the specialized air conditioning 
activities formerly conducted by the 
Campbell Metal Window Corporation. 


The Greatest of 
All Thrills! 


To us, the greatest thrill in 
business is the new customer! 
Let credit for him be given 
to Advertising Age, for in- 
stance, and we do indeed 
get a glow! (It has been 
known to happen.) How 
would you like to radiate 
a glow or two today? The 
*phone is Harrison 3732. 


Partridge & Anderson 
Company 


Electrotypes, Nickeltypes, Stereotypes, Matrices 


CHICAGO 


PRACTICAL 
BUILDER 


Edited for Progress in the Contracting Field 
INDUSTRIAL PUBLICATIONS, INC., “hicaé? 
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: Monthlies 1934 1933 
Country Gentleman... 28,767 15,377 
; Capper’s Farmer...... 15,665 8,908 
) Successful Farming... 13,378 6,301 
'° ) progressive Farmer and 
t Southern Ruralist: 
Texas Edition....... 12,198 6,966 
r Georgia-Alabama 
WAR 6 ccceviewrs 11,862 5,262 
x Carolinas- Virginia 
MAHON <isnc ah vases 11,838 5,812 
- i Kentucky-Tennessee 
r 4 DAOR (ic kaks ees 11,432 4,760 
h | Mississippi Valley 
tf ONOR csvescsees 11,130 5,493 
All Editions ........ 10,460 4,317 
8 Be Average 5 Editions. 11,692 5,658 
It Bie country Home........ 9,915 5,255 
id WS California Citrograph. 9,730 6,893 
oT Southern Agriculturist 9,100 4,791 
Western Farm Life... 7,143 4,617 
Southern Planter...... 5,015 2,654 
ry Farm Journal........ 4,609 1,870 
‘@- S Wyoming Stockman- 
yn POPNGF co oewker axes 2,887 2,071 
Poultry Tribune...... 2,830 ort 
he Breeder's Gazette .... 2,744 2,299 
ab American Poultry Jrnl. 1,532 =e 
‘y, Bureau Farmer ..... 1,382 2,354 
Lp- Semi-Monthlies 
Oklahoma Farmer- 
ng a, i 16,974 6,844 
‘n, Farm & Ranch....... 11,521 6,532 
; Missouri Ruralist .... 11,403 6,089 
Hoard’s Dairyman.... 11,019 5,962 
Arizona Producer..... 10,851 6,452 
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15.1 PER CENT | 
LINEAGE GAIN 
IN FARM PRESS 


York, July 19.—Farm paper | 
continues to be the lineage | 
‘in of the advertising field. 
The 606.092 lines earried in June, 
1934, by the entire list, represents a 
cain of 75.7 per cent over volume of 
June, 1933. 

In the group comprising monthlies 
and semi-monthlies, the gain was 
094,077, or 87.4 per cent. 

: While substantial gains have been 
made every month this year, as com- 
pared with last, the June increase is 
the largest yet reported, indicating 
that the come-back of the farm press 
is far from being a temporary spurt. 

Lineage of June, 1933, and 1934 as 
reported by National Advertising 
Records follow. It is exclusive of 
paby chick, livestock and classified 
advertising. 


New 
lineage 
nsation 


Kansas Farmer (Mail 


:  POORG Ts sak.ck wie in 10,564 5,853 
Montana Farmer ..... 8,853 6,302 
Utan FPArmMe? i... i 60s es 7,474 4,675 
Missouri Farmer...... 5,786 4,806 
Arkansas Farmer..... 4,323 1,709 

PORE, posh pwarciusice 294,077 156,882 
Bi-Weeklies 
California Cultivator... 14,470 11,279 
Wallace's Farmer and 

Iowa Homestead.... 14,453 9,691 
Nebraska Farmer..... 13,434 8,001 
Zone Advertising.... 5,807 6,348 
Average 6 Editions. 14,345 36 
American Agriculturist 12,671 ,533 

Local Zone Advertis. 3,923 2,305 
Farmer and Farm, 

Stock and Home: 

Minnesota Edition... 12,588 7,449 

Dakotas-Montana 

POIUOW ection er ts.ce 10,484 5,483 
Lo al Edition....... 4,373 2,509 
Washington Farmer.. 11,916 7,886 
Yregon Farmer....... 10,796 7,679 
Idaho Farmer......... 10,719 6,839 
Kural New Yorker.... 10,572 6,562 
ennsylvania Farmer. 10,424 8,596 
‘Tairies Farmer: 

illinois Edition..... 9,749 5,250 
_indiana Edition .... 8,220 4,379 
Wisconsin Agriculturist 

And Farmer... sci 6s65 9,535 5,417 
~ chigan Farmer..... 9,226 4,961 
~ak0ta Farmer....... 9,064 6,472 
tO POAYIO 8,118 4,5 
‘idiana Farmer's Guide 6,610 4,672 
‘ew Ene. Homestead. 6,421 5,015 
_ Weeklies 


vcifie Rural Press... 


\ ke] 24,402 17,758 
“€Kly Kansas City 


— -Oklahoma 
K PELLION ve eile w oe 12,178 7,310 
sas Edition .... 11,970 7,315 
; oe) Edition.... 11,786 7,331 
egal. WOORTY. occ. 7,013 8,813 
‘ad ly Farm 
Aes Edition.... 6,591 2,112 
lition...... 6,064 
League | 
Pea Savas 4,093 1,584 | 
atetbek dee 312,015 187,901 | 
1: | SP! 606,092 


344,783 | 


PRACTICAL 
BUILDER 


tn fitst choice for Building Contractor coverage 
USTRIAL PUBLICATIONS, INC., Chicago 


Converse of Illinois 


Joins Trade Commission 


Paul D. Converse, professor of 
marketing at the University of IIli- 
nois, has joined the economic staff of 
the Federal Trade Commission to as- 
sist in the milk marketing investiga- 
tion being conducted by direction of 
Congress. 

Mr. Converse was a member of the 
Commission’s economic staff several 
years ago when he assisted in the 
farm implement and canned goods 
inquiries. 


Has Book on Design 


A book by Geoffrey Holme, editor 
of The Studio, has just been pub- 
lished under the title, “Industrial 
Design and the Future.” The volume 
analyses the essentials of good de- 
sign. 


Chain Store Paper 
Adds N. Y. Office 


Chain Store Management, the na- 
tional news and merchandising chain 
grocery magazine, is expanding its 
organization with the opening of new 
offices at 18 E. 4lst St., New York. 

Walter M. Danneil, business man- 
ager, will be in charge. Publication 
offices remain in Chicago. 


“Sales Slants” New 
Chicago Monthly 


A. A. Tiger has started Sales 
Slants as a monthly paper for pre- 
mium salesmen. Headquarters are 
at 210 S. Clark St., Chicago. Kenneth 
King is editor. 

The new paper is published in tab- 
loid newspaper style, with four col- 
umns. 


Tyndall, “Maclean’s,” 


Returns from Abroad 


G. H. Tyndall, business manager 
of Maclean’s Magazine and Chate- 
laine, Toronto, returned to Canada 
last week after a five weeks’ trip to 
England and the Continent. 

In Paris Mr. Tyndall saw George 
D. Davis, manager of the trade paper 
division of the Maclean Publishing 
Company, and spent an evening in 
London with Napier Moore, editor of 
Maclean’s Magazine, who is spending 
the month in England. 


Dombrowski’s New Job 


B. Leonard Dombrowski, with 
American Legion Monthly for nine 
years, has resigned as advertising 
manager of that publication to join 
Today, New York, in the same ¢a- 
pacity. 


Political Program Starts 


The Milwaukee county central com- 
mittee of the Socialist party has 
signed a year’s contract for 15 min- 
utes on WTMJ every Sunday at 
12:30. This is believed to be the 
first time a political party has signed 
such a contract. 


Montgomery’s New Work 


Ek. F. Montgomery, for the past 
two years on the sales staff of KOIL, 
Omaha, and prior to that with WIL, 
St. Louis, has been appointed adver- 
tising manager of station WCCO, 
Minneapolis. 


Walter Vogt Dies 


Walter Vogt, program director of 
station KOIL, Omaha, died July 11 
in Lutheran Hospital following an 
operation for appendicitis. 


SHIFTS IN THE POPULATION OF THE CITY OF DETROIT SINCE 1929 


(Upper figures in each section show that district’s population in 1929 — Lower figures show the 1933 population) 
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Since 1920 Detroit’s population 
has climbed from 996.321 to 
1,568,662 . . . 


During that same time the land 


a gain of 57%. 


area of the city has increased 


from 79.6 square miles to 137.9 


square miles .. a gain of 73%. 


population survey 
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This map shows the comparative shifts in population 
in every section of Detroit since 1929. It is based on a 
by HE. J. 


statistics for The Detroit Board of Education, using 


Kaufmann, director of 


data obtained in the annual school census of Detroit. 


the decentralization of Detroit's 


population to the districts outside the three-mile circle. 


Detroiters GO FARTHER Te Buy 


During the past five 


years, a marked decentraliza- 


tion of population has changed the buying habits of 


the people of Detroit. With but 124 retail outlets 
peop 


per square mile, Detroiters GO FARTHER to buy 


than people in other metropolitan markets... trading 


downtown or in a crosstown shopping district’ made 


easily accessible through the daily use of the family 


motor car, Detroit's chief vehicle of transportation. 


Because they GO FARTHER to buy, Detroiters are 


under the continuous influence of Outdoor Advertising. 


It is an active and informative part of their daily buy- 


ing activity ... an accepted and preferred buying- 


guide whieh has the full confidence of the masses 


and classes of people Detroit offers asa market for your 


products. Its productiveness is reflected in the con- 


tinuous displays of the nation’ 


WALKER & Co. 


OUTDOOR ADVERTISING 


s leading advertisers. 


Throughout Michigan’s Largest Trading Areas 


(COPIES OF THE ABOVE MAP ARE AVAILABLE TO ANYONE INTERESTED IN 


DETROIT 


AS A MARKET) 
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July 21, 1934 


N. PLATO TAKE 
INITIATIVE IN 
COPY REGULATION 


New York, July 19.—An important 
announcement which will affect de- 
velopments in every quarter where 
self-regulation of advertising is being 
practised or is under consideration 
will be made at the annual meeting 
of the National Publishers Associa- 
tion September 12. 

A secret committee of this asso- 
ciation, which has already held a 
number of meetings, is putting fin- 
ishing touches on a copy code which 
will be enforced by a control set up 
by the magazines themselves. The 
plan is assured of adoption and there 
is said to be no doubt that associa- 
tions representing other mediums 
will quickly follow suit. A joint con- 
trol in the near future is probable. 

It is understood that the work of 
this committee supersedes the activ- 
ities of a similar committee of the 
Periodical Publishers Association. 
This organization, which represents 
Crowell Publishing Company, Inter- 
national Magazine Company and the 
McCall Company, had progressed re- 
cently with its study of cooperative 
censorship to the point where an 
announcement was awaited, and the 
fact there has been no statement is 
taken as an indication that the aims 
of the larger group meet with the 
approval of the smaller body. 


Giant Tube’s Giant Drive 


The Colgate-Palmolive-Peet (Com- 
pany is scheduling for Colgate rib- 
bon dental cream one of the largest 
concentrated advertising campaigns 
through newspaper mediums ever 
used for toothpaste. A part of the 
drive features color strips. 


Beaver Joins WOW 


Cecil Beaver, who has been with 
station KSTP, St. Paul, has joined 
the advertising sales staff of WOW, 


Executive Changes 
Made at Hotpoint 

Harold D. Conklin, who has been 
assistant to general sales manager 
Pierre L. Miles, Edison General Elec- 
tric Appliance Company, Chicago, has 
been transferred to the west coast, 
to take charge of the offices at Los 
Angeles and San Francisco. 

Mr. Conklin, who has been with 
the Hotpoint organization for six 
years, will be succeeded by August 
Jaeger, formerly manager of the Hot- 
point appliance division, who has 
just returned to the company after 
being regional director of Electric 
Cookery Council. 

A new territory has been created 
by dividing the Chicago section in 
two. The upper portion, including 
part of Montana, North Dakota, most 
of South Dakota, Minnesota and most 
of Wisconsin, will be known as the 
Mineapolis territory, and will be 
under the direction of David C. Mar- 
ble, new district manager. 


Advertising Postmaster 


Starts Air Campaign 


The St. Louis Postoffice went on 
the air over KSD July 8, inaugurat- 
ing a series of four educational 
broadcasts. 

The programs, under the direction 
of Postmaster W. Rufus Jackson, are 
intended to acquaint the mailing 
public with the services offered by 
the postoffice department. 

The St. Louis postoffice has meet- 
ings known as the “Study Club,” 
with which advertising and direct 
mail people are invited to discuss 
rates and service. 


Meat Men Cooperate 


Exclusive retail meat dealers in 
New Orleans will launch an adver- 
tising campaign to meet the competi- 
tion of meat sections of chain groc- 
ery stores. 


Issues “Gold Book” 


Hastings & Co., Philadelphia, mak- 
ers of gold leaf, have issued “The 
Hastings Gold Book,” illustrating a 
few of the numerous ways in which 
gold leaf may be utilized in advertis- 
ing signs and displays. 


Bankers Life Agency 

Bankers Life Company, Des Moines 
Ia., insurance, has placed its adver- 
tising with D'Arcy Advertising Com- 


Omaha. 


pany, St. Louis. 


“AIR 


CONDITIONED” 


POSTERS ? 


Erie uses an extra strong poster 


stock, and a heavier weight paper 


than most buyers 


And Erie poster inks are permanent, 


they are ground in our own plant. 


You needn't worry about weather 


conditions, they'll 
it! 


specify. 


stand up and take 


ESRIE 
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ERIE PENNSYLVANIA 


| July 16. 
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. Getting Personal 


Harold McNulty, BBDO chief art director, skippered his 29-foot 
yawl, Vigilante, to victory in the Stratford Shoals race last week-end, | 
covering the 50-mile course in 16:19:29. His crew comprised Fred 
Nichols, BBDO writer; George Rupprecht, BBDO art director, and 
Fred Bradley, the photographer, who is in and out of BBDO offices 
so much in connection with his work for the agency that he is looked 
upon as one of the staff. 


H. E. Hendrick, Tracy-Locke-Dawson’s New York space buyer 
and one-time Texan, hardly takes a Sunday drive around New York 
without writing Conoco’s travel bureau at Denver for explicit direc- 
tions. He sometimes gets replies—accurate by check, too,—that 
require nearly 75 cents postage. 

Allen Zoll sailed July 18 on the Manhattan for a European stay | 
until September 1. He will devote 85 per cent of the time to business 
and 15 per cent to pleasure, including as one bit of self-indulgence, | 
a visit to the Argonne, where, so he says, his apprehension centers | 
were stimulated back in ‘17. . . 

George Lewis Roberts, K&E a.e., will return joyfully to his com- | 
fortable home at Larchmont July 23 after a vacation with Mrs. Roberts 
in the wilds of the Ozarks. 


George B. Storer, ABS president, is planning to charter a 50-foot 
sailboat for week-end cruises. 


Hans Sauer, L&T art director, has answered the call of Bermuda. 

Travis Welis, L&T group head, has returned from three weeks 
in Europe, where he was most impressed with the boom in England. 

Mrs. C. W. Whalen, L&T media, remaining at her home at 
Woodhaven during her vacation, introduced and popularized surf- 
board riding at Jones Beach. 

J. Stirling Getchell has sailed for Europe and will hurry right 
back after touring Scandinavian countries for a week. 


Donald Douglas, new copy chief at Reese, was for some years 
contributing editor on special features for the Sunday magazine of the 
New York Herald Tribune. He is the author of “The Grand Inquisitor,” 
“The Black Douglas” and “Falcon’s Flight”. 


Ethel Sommerville, beautiful show girl in the Casino de Paree 
revue and Roger Krupp, ABS announcer, are about to look up a mar- 
riage license clerk. 


Moe Collett, BBDO golf champion, is finding his luck both good 
and bad. He finished fifth in the artists and writers tournament last 
week but suffered a terrific black eye over the week-end as the result 
of being struck by a wild ball on his home links. . 


When Jerry Faulkner, Getchell writer, and his bride sailed for 
their Mexican honeymoon last week, they were surprised to find on 
board, Carolyn Klinker, another Getchell writer who was also on her 
way to Mexico. Friends at the agency can’t wait to find out if Miss 
Klinker kept the newlyweds’ secret. . . 

John A. Finneran, classified manager of the New York American, 
is proud-fathering for the first time. It’s a boy and his name is 
John Buckley. . . 

Lee Wailes, NBC research executive, and Mynarda L. C. Bodel, 
were married this week by the bride’s father, Major John K. Bodel. 
He is an U. S. Army chaplain, assigned to the post on Governors 
Island. 

One of the boom signs to which optimists are gleefully pointing 
is an announcement from Bernarr Macfadden that, now the depres- 
sion is almost over, he will close some or all of his penny-a-meal 
restaurants. 

Dorothy Hill (AF-GL) has gone to work on a big loan company 
account and the agency humorists are having a glorious time poking 
their heads through her door to ask if they can borrow a nickel 
for a cup of coffee. Ben Laitin, AF-GL a.e., has retired to his 
country estate at Peekskill for his vacation. Bob Misch, AF-GL 
writer, is rusticating in Nantucket. 

Though Charles E. Raymond is still a vice-president of J. Walter 
Thompson Company, he is also president of the First National Bank 
of Hinsdale, Ill. Remarks dropped by Mr. Raymond lead his friends 
to infer that in many respects the banking business is more com- 
fortable than the advertising field. 

Pete Willis, head of the P. P. Willis Advertising Corporation, 
Chicago, which handles the Auburn account, has a beautiful home 
at Downers Grove, Ill. 

R. W. Pritchard is an advertiser who really believes in adver- 
tising. He inserted an ad in the Daily World, Hiawatha, Kan., saying, 
“Wanted—Good soaking rain.” And then it rained. 

Mollie Herman, of Herman and Sanders, New York agency, has 
returned from a four weeks’ visit to Chicago and the Fair. She 
admits that she mixed business and pleasure. 

Stanley Dusek, art director for Lawrence Fertig & Co., New 
York, is back at his job in that agency after a year of study in 
Paris. F. W. Benwell, head of one of Vancouver’s largest adver- 
tising agencies, flew to Portland to attend the Pacific Coast meet- 
ing. 

L. Ward Wheelock, Jr., vice-president of the F. Wallis Armstrong 
Company, is credited with having developed the big idea for the 
Campbell Soup radio talent hunt which is now agitating so many 
people throughout this fair land of ours. . . 


Issues Production Book 


The Colton Press, 114 E. 32nd St.,} 44 . 
New York, has just published ‘“Ad-| Cincinnati, is using trade journals 
vertising Production Yearbook,” con- for its new streamlined soap dis- 
taining such useful information as a] Penser for Ivory soap chips and 
composite type face directory, au-| flakes. 


thoritative discussion on _ printing aca 
estimating, and a printing diction- Chevrolet Sales Up 
Chevrolet production for the first 


ary. The price is $5. 

half of 1934 totaled 525,093 units, 
nearly 50 per cent over the first half 
of last year. 


Offers Soap Dispenser 


The Procter & Gamble Company, 


Club Gets Painting 


The Folger Coffee Company, Kan- ——. =a 
sas City, presented a painting, “Com- . 
pliment to Your Guests,” which has Radio Star on Poster 
been used in the company’s poster Don Amescha, radio star for Cam- 
advertising, to the Advertising Club| pana Corporation, Batavia, IIl., is 
The painting, by Clarence] being pictured on a new poster just 
Cole, was made for the company in| making its appearance on the boards 


<p 


Fawcett Group 
Advances Rate 
And Guarantee 


New York, July 19.—The Faweet; 
Women’s Group, comprised of rye 
Confessions, Screen Book, 
Play, Hollywood and Radioland, has 
announced a substantial increase jp 
its circulation guarantee. Rates wij) 
be advanced accordingly. 

Effective with the issue of Novem. 
ber, 1934, the circulation guarantee 
will be raised from 1,300,000 to 1. 
700,000, and the page rate from 
$2,040 to $2,670. Color and all othe, 
units of space will be increased jy 
proportion. The basic rate remains 
at $1.57. 

Fawcett Women’s Group now 
claims the largest newsstand sale of 


Si reen 


any magazine or group in the wo. 


men’s field. Advertisers placing cop. 
tracts before August 20 will be ae. 
corded the present rates, the com. 
pany’s announcement said. 


Two-Reel Film 
of ‘Century’ 
Is Held Best 


Chicago, July 19.—The fact that 
“Twentieth Century” is the name of 
a current movie, said to have been 
made on that famous train of the 
New York Central, has given new 
interest to “The Flight of the Cen. 
tury,” the railroad’s own film on 
display in the Travel and Transport 
Building at A Century of Progress, 
Railroad men assert that this two- 
reel talkie sells a particular train 
better than any other single medium 
has done before, not excluding the 
longer reel version which people pay 
money to see. 

The New York Central film was 
made by Castle Films, Inc., New 
York, which has the distinction of 
having turned out five other films 
now current at A Century of Prog- 
ress. Among them is a color sound 
film, “The Trail of the Golden State 
Limited,” which takes up the jaunt 
at Chicago where the Century 
dropped it, and transports the visitor 
across the country to San Francisco. 


Goldbergs on Leave 


The Goldbergs, popular Pepsodent 
radio stars, are taking their first va- 
cation in three years. They will be 
off the air for two months, returning 


|to the NBC lanes Sept. 17. 


EXHIBITS 
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fast! 
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AXTON-FISHER 
SELLS 32-PAGE 
SPUD BOOKLETS 


Advertises As Cigarette 
Research Institute 


Louisville, Ky. July 19.—The 


Axton-Fisher Tobacco Company, 
manufacturer of Spud cigarettes, | 
among others, has found a way to 
make the public pay for information 
about Spuds, it was revealed this 
week, as a half page advertisement 
signed by the Cigarette Research In- 
stitute appeared in the Saturday 
Evening Post. Several other maga- 
zines are also on the schedule, the 
company indicated. 

While the advertising, featuring a 


pooklet, “Theory and Facts of Cigar- 
ette Smoking,” does not mention the 


Axton-Fisher Tobacco Company nor 
any brand of cigarettes, the person 
who accepts the invitation to send 
ten cents for the booklet learns im- 
mediately that the Axton-Fisher To- 
bacco Company is the publisher. Its 
name appears on the flyleaf as does 


that of the author, Otis Allen Ken- 
yon. Mr. Kenyon’s title of treasurer 
of Kenyon & Eckhardt, New York 
agency handling Spud advertising, is 
not given. 

The booklet for which thousands 
are reported to be sending ten cents, 
contains 32 pages. The reader must 
thumb through to Page 23 before he 
finds a reference to any cigarette 
brand. 

Bouquet for Spud 


Here he learns, however, that “the 
manufacturers of Spud, the menthol- 
cooled cigarette, receive thousands 
of letters from admirers of this cig- 
arette. Most of those who write vol- 
untarily, tell of ability to enjoy 
smoking, even though they have 
colds, hay fever, catarrh, sinus 
trouble, or any one of a great many 
respiratory orders. In fact, many 
of these people claim that these cig- 
arettes have cured their condition. 


“No cigarette can be recommended 


as a cure, but a properly manufac- 
tured cigarette, smoked intelligently, 
can and does give a lot of harmless 
pleasure and satisfaction.” 

In the following pages, there are 
frequent references to Spud. The 


first section of the book purports to 
be a scientific treatise on smoking 
and how to smoke for greatest en- 
joyment. One of the interesting pas- 
sages tells of a survey by Dr. Bogen, 
of the University of Cincinnati, who 
sought the reasons which impel 
smokers to drag at cigarettes. 
According to vhis survey among 
600 smokers, the greatest number are 
motivated by sociability. Fragrance 


is the next lure, while desire for re- 
laxation came third. 
Objections to smoking were listed 


next by the booklet, Dr. Bogen being 
quoted again. Short breath was the 
most common complaint, irritation 
next and coughing third. 

The remainder of the booklet leads 
up to some important advantages 
Claimed for Spud. 


Letter With Booklet 


’ The letter accompanying the book- 
et say 


“We are sending you today the 


‘opy of “Theory and Facts of Cigar- 
*tte Smoking” as you requested. 

: ‘This hook embodies the results of 
five ye 


‘rs’ work in the laboratory 
‘esearch of literature on the 
The work was done under 
rvision of the Cigarette Re- 
Search Institute and financed by us 


and a 
Subject 
the sup 


0 the interest of milder smoking. 
It should be well worth reading 
“ase it shows how to get the most 
Seod and the least harm out of cig- 
“rette moking and covers many 
“ints that should be of wide-spread 
‘terest and of great value to the 
‘noking public, 
a lying the habits of cigar- 
ie “mokers throughout the world 
> discovered many interesting 
Practices 


United States and this inspired 
laboratory and research work which 
enables us now to present a smoking 
technique that is based on actual 
test. 

“If this book is a means of bring- 
ing greater smoking enjoyment to 
thousands of cigarette smokers we 
will be amply repaid for the trouble 
and expense we have put into the 
gathering of facts upon which it 
rests.” 


Albuquerque Makes Gain 


Newspaper lineage in Albuquerque, 
N. Mex., showed a gain in June, 
1934, over June, 1933, of 49,156 lines. 


|The table in last week’s issue of 


ADVERTISING AGE showed a loss of 


June Records 
Shattered by 
Radio Volume 


New York, July 19.—Though chain 
radio advertising declined from 
May’s high total in June, the month 
ran far ahead of June, 1933, accord- 
ing to National Advertising Records. 
In fact, the June figure for chain 
radio broadcasting set a new high 
for this month in any year. 

Total radio advertising of the two 
big networks in June, 1934, amounted 
to $3,103,796, compared with $2,065,- 
195 in June, 1933, a gain of 52 per 


vious June was in 1932, when the 
total was $2,997,296. 


NBC Up 44.2% 


National Broadcasting Company’s 
share of the June total was $2,177,- 
857, giving it a gain of 44.2 per cent 
over June, 1933. Columbia Broadcast- 
ing System had a current total of 
$925,939 for an increase of 67.4 per 
cent over June, 1933. 


J. P. Dobyns Joins 


“Hospital Management” 


J. P. Dobyns has joined Hospital 
Management, Chicago, as sales pro- 
motion manager. 

Mr. Dobyns came from the Outdoor 
Advertising Association of America, 
where he edited Outdoor Advertising 


Kelvinator Shipments Up 


Shipments of household electric re- 
frigerators by Kelvinator Corpora- 
tion for the nine months ending June 
30 totalled 195,811 units, a gain of 
32 per cent over the corresponding 
period of the last fiscal year. 


Agency for Dog Food 
The ThoroBread Company, Cincin- 
nati, maker of ThoroBread dog food, 
has placed its advertising account 
with Keelor & Stites Company, Cin- 
cinnati. Magazines and newspapers 
will be used. 


Cocoa Paper Starts 
The first monthly number of Cocoa 
and Chocolate, new trade paper, will 
be issued in September by the Cocoa 
and Chocolate Publishing Company, 


not generally known in the 


that amount, instead of gain. 


cent. The previous high for any pre-| Association News. 


19 E. 47th St., New York 


Thats what a renewal means 


WILL you stay on in your pres- 
ent home when the lease expires? Are you 
going back this summer to the same old va- 
cation spot? Will you buy your fall clothes 
from the tailor who made your summer 
suits? 

Then you are satisfied. And so are 
NatTion’s Business subscribers satisfied 
when they renew. Every expiring subscrip- 
tion has been in force a full year or more. 
The subscriber knows the magazine and 
likes it. Otherwise he would not pay cash in 
advance for another full term. (Sixty per 
cent of all renewals are for three years. ) 

While circulation sales have been going 
up the last year, renewals, too, have increas- 
ed. Audited figures (not blue-sky approx- 
imations ) will show 51% or more of all ex- 
pirations were renewed in the year ending 
June 30. In the year ending December 31, 
44.86% were renewed. 

The reason is this: 

Business men must know what is going 
on. Street rumors, newspaper reports, week- 
ly summaries are not enough. Alert execu- 
tives must have interpretations and explana- 
tions. So they continue to turn to the one 
magazine with twenty years experience as an 


... and Penetration 


WITH MORE than a quarter million subscribers, 
NaTIon’s Business provides power enough to do a 
thorough advertising job. It, alone, of all business 
magazines, gives coverage of three, four or more in- 
fluential executives in most of the large business es- 
tablishments of the country. 


interpreter of business and government to 
business men. Since the New Deal got under 
way, about May 1, 1933, business men have 
bought subscriptions to the tune of $551,- 
219. 

Natrion’s BustnEss is their one best source 
of authoritative information because it 
draws on the United States Chamber of Com- 
merce, a federation of leading business men 
and business organizations the country over. 
No other organization is so well informed on 
business matters. No other organization is so 
close to authoritative sources. 

In addition to the 30,797 business men 
who subscribe as members of the Chamber, 
218,245 business men now hold individual 
subscriptions at $3 for one year or $7.50 for 
three years. The membership subscribers, 
originally the only subscribers, now make up 
12% of the total net paid circulation of 249,- 
042. No other magazine is so widely read by 
business leaders. 


NATION'S 
BUSINESS 


WASHINGTON 


E. V. THOMPSON 
Director of Advertising 


850 Graybar Building 
NEW YORK 
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CHESTER LANG 
NEW PRESIDENT 
OF FEDERATION 


(Continued from Page 1) 
tive of business and that advertising 
which does not contribute to this end | 
has no place in the picture. | 
This viewpoint was illustrated last | 
March, when Mr. Lang appeared be- | 


fore the Milwaukee Association of | 
Industrial Advertisers with numer- | 
ous stage properties, including a 


panel in which he can place a jumble | 
of cardboard letters and then snap | 
them suddenly into orderly form. 

On this occasion, by a twist of the 
wrist, he converted the hodge-podge 
into the compelling slogan, “In- 
creased Sales.” 

As if this was not enough he pro- 
ceeded to knock over a few more 
eastles for the fellow who loves ad- 
vertising for the sake of advertising. 

“We advertising men must quit 
writing said he, “and go to 
making plans. We must quit toying 
with a hundred and one interesting | 
but diverting notions and devote our- | 


ads,” 


‘ 


When you appropriate your thousands or hundreds of 
thousands of advertising dollars, you realize that results 
are not guaranteed. Insurance companies are not under- 


writing the success of advertising campaigns. It is by no 


OLDEST ELECTRIC SPECTACULAR 


This sign has tantalized residents of Detroit for 34 years. Erected for 
Hiram Walker & Sons, it stands on the Canadian shore of the 
Detroit River. 


| selves strictly to the manufacture of 


customers at a profit. 
“To business executives I say, be 


sure that your advertising man 
knows your selling plans—in fact, 
your development and manufactur- 


ing plans—from their inception. Too 
frequently he is summoned after all 
else is in motion.” 

There you have a clue to the ad- 


climax. 


means far-fetched, however, to consider 


Dealer-Identification and Reminder Ad- 
vertising at the point-of-sale, as forms of 
insurance that your selling copy will be 
acted upon at your retail outlets. If you 
spend sizable sums for newspaper, mag- ® 


azine, or radio advertising, spending an 


FOR 
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additional small sum to echo and recall 


TRUCK SIGNS 
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organization 


vertising philosophy of the man who 
head the largest 
in this country, if not 
the world. It will be interesting to 
watch him when he meets the fellow 
who doesn’t “believe in advertising 
clubs.” 

The new A. F. A. president, how- 
ever, is not always as matter-of-fact 
as the foregoing would indicate. He 


is to 


IU 


your sales message at the place and time peupie come to 
buy, is carrying your merchandising plan to a logical 
The cost of the Reminder in most cases will be 
but two or three per cent of your entire appropriation, or 


less, but it will increase the effectiveness 
of your whole campaign to an extent far 
greater in proportion. Meyercord Signs 
on your dealers’ windows and doors are 
one of the most practical and econom- 
ical forms of Dealer-Identification and 
Reminder Advertising at the point-of- 
sale. Write for samples or ask that 
a representative call. No obligation. 


DECALCOMANIA 


PERMANENCE. - ECONOMY 


682521085 THE MEYERCORD CQ 


208 W WASHINGTON STREET CHICAGO 


| he can. 


ae ithe installation and servicing of oil 
advertising | 


— . 
not only believes in contributing to 
the business of which he is a part, | 
but in aiding unfortunates whenever 


For instance, he is a mem- | 
ber of the board of managers of Ellis | 
Hospital, Schenectady. He is also | 
intensely forward looking, and this | 


lis reflected by his work as a member 
of the 


board of managers of the 
Schenectady County Airport. 

Mr. Kobak, who becomes chairman | 
of the board, served two terms as 


| president of the A. F. A. His prede- | 


cessor, Gilbert T. Hodges, served two 
terms as chairman after two as presi- 
dent. 


VERTICAL SET-UP 
FOR OIL BURNERS 


New York, July 19.—Unified con- 
trol of every operation involved in 


burners is to be made the theme of 
an aggressive newspaper campaign, 
following a new vertical set-up estab- 
lished by Standard Oil Company of 
New Jersey. 
The new type of organization was 
made possible through the com- 
pany’s ownership of the Gilbert & 
Barker Company, Springfield, Mass., 
manufacturer of Gilbarco oil fur- 
naces, pumps and other equipment. 
The complete new service will be 
advertised by ‘Esso Marketers.” 
Tests made by Standard Oil re- 
vealed clearly that oil heaters help 
sell fuel oil and good oil service 
helps sell heaters, while adequate 
maintenance helps keep both sold. 
It is this fact which the new cam- 
paign endeavors to capitalize. 
The “United Responsibility Plan” 
will be featured in the advertising, 
which will assure householders that 
the Esso Marketers are prepared to 
shoulder all the responsibility for 
the full life of any oil burner. 

The initial copy is appearing in 
Boston, being placed by McCann- 
Erickson, Inc. 


Two Join Keystone; 
Many New Accounts 


Dean Winslow Hanscom and Cory 
Snow are new account executives 
with Keystone Associates, Boston 
agency. Mr. Snow has seen experi- 
ence with Bird & Sons, Walpole, 
Mass., and the direct mail division 
of Sampson & Murdoch, Boston. 

Keystone has ten new accounts, in- 
cluding Charles J. Connick Studios, 
Boston, stained glass windows; Na- 
tional Home Research Bureau, Bos- 
ton; Misses Allen School for Girls, 
West Newton, Mass.; Waples Com- 
pany, Roxbury, Mass., damp-proofing 
engineers; and Pliwood Tile & Panel 
Company, Bosten, flooring and 
panels. 


Farmers Buy Paper 


in Self-Defense 


The Fort Wayne, Ind., Journal- 
Gazette is conducting a country cir- 
culation campaign whereby farmers 


who subscribe and pay a small ad- 
ditional fee may call for a fire wagon 
presented to the district by the pa- 
per. 

Provision has been made for 
of the truck by nonsubscribers. It is 
said that fire insurance rates on 
farm property will be greatly low- 
ered by the service. 


use 


Four Name Cutajar 


Four national advertisers located 
in New York have recently appointed 
Charles J. Cutajar Advertising, New 
York. They are the Maintenance 
Company, electrical contractors and 
engineers; Granwell Corporation, 
Dawson’s Creme depilatory; 


Worth, Cerolactic Antiseptic, 


Hibbs- 
and 


ITS OWN RETAIL 
ESTABLISHMENT 


Muskegon, Mich., July 19.—In or. 
der to become intimately acquainted 
with problems confronting dealers 
today, Lou R. Maxon, president of 
Maxon, Inc., Detroit, agency for Gen. 
eral Electric Company, has estab. 
lished himself here as a typical 
dealer in an experimental retail store 
n which merchandising ideas 
General Electric refrigerators 
ranges will be studied. 

The store, one of the most modern 
electrical appliance establishments 
in the country, opened several weeks 
ago and attracted approximately 
10,000 visitors within the first three 
days. 

In designing the store, Lloyd 
Weed, of the agency staff, provided 
for an unusually large front plate 
glass window permitting an unob- 
structed view of the spacious in- 
terior. The window is framed with 
burnished copper, set off with mod- 
ernistic red and white lettering. 


Use Modern Methods 


The interior was designed in a 
neutral shade in order not to de. 
tract from the attention value of 
the shining whites of the refriger. 
ators and ranges. Indirect lighting 
and corkboard walls are other in- 
novations in electrical appliance 
stores. 

Across the rear of the store, on 
a full-sized stage, a General Electric 
equipped kitchen has been installed 
for cooking school demonstrations. 
A local dealership, employing five 
outside men, has been set up 
through the store. The men are 
working under the supervision of G. 
W. Fischer, manager, who is directly 
in contact with the Detroit office of 
Maxon, Inc. 

Muskegon was selected as the ex- 
perimental city after an intensive 
study of several Michigan cities. 
Such factors as population, employ- 
ment conditions, competition, trade 
area and potential market for elec. 
trical appliances were studied. 


for 
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Shows New Papers 


The Rising Paper Company, Hou: 
satonic, Mass., has issued a sample 
book of Rising Line Marque, a recent 
addition to the group of Rising lines, 
which is available in three soft col- 
ors and white in substance 20 and 24. 


Yes. Bakers are 
Interested In Milk Strikes! 


Why shouldn’t they be interested 
in milk strikes and milk marketing 
agreements affecting their milk sup- 
ply? They have spent annually: 
$17,557,287.00 for milk. Few food 
industries use more milk than the 
baking industry. But milk is just 
one of many ingredients bakers use. 
They spend over 400 million dol- 
lars for materials considered bare 
necessities for producing only the 
simplest baked goods. 

Three times a day, 365 days a year 
baked goods complete the meal. 
That's why baking is the second 
largest food manufacturing — in- 
dustry. 

Tell bakers about your product or 
service through BAKERS’ HELPER, 
the industry’s leader for almost a 
half century. Its paid, non-pre- 
mium circulation reaches the buy- 
ing power of the industry—7,775 
bakers do 90.6% of all baking ac- 
cording to Census figures. 

A copy of “Baking Industry Facts 
and Figures,” containing these milk 
figures and other definite facts, will 
be sent on request. 


ay 


Tres Amour, Inc., 
Nail. 


One See H. scone 


| E. T. Howard Company, New York | 
| agency, has been appointed to handle 
| advertising of Picker-Linz Importers, | 
|Ine., representing foreign wines and 


liquors. 


F ond Prometed 


J. J. Ford, who has been in charge 
Dennison 
has 
been appointed assistant advertising 


of dealer 
Mfg. Co., 


promotion for 


Framingham, Mass., 


manager. 


NuLash and Nu- 


__BaKeRSHELPER 


| OX MAGAZINE / BAKERY PRACTICE o MANAGEMENT 
| 330 So. Wells St. Chicago, Illino's 
Helping Bakers Almost a Half Center? 


Eastern Advertising Representative—W. F. Leste, 
10_E. 39th St.. New York. N. ¥.—Caledonia 5s 


PRACTICAL 
BUILDER 


With a Reader Appeal favorable to the Avert 
INDUSTRIAL PUBLICATIONS, INC., Chicas? 
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July 21, 1934 


—-—- ane 
Mar ke ting of To Adjeusies hie Markets New Microphone Preble-Sharp Starts 
HO The House of Comoy, New York,| The Universal Microphone Com- Ralph W. Sharp, Inc., Cleveland 
. importers of Comoy pipes, has ap-| pany, Inglewood, Cal., is introducing | agency, has been succeeded by Pre- 
Gin Undertaken pointed Donahue & Coe, New York.|an airplane microphone designed for | bleSharp & Associates, which con- 
. The line, hitherto unadvertised in| use between pilot and passengers and |tinues business at the old address, se 
by Fleischmann this country, will be promoted in| for airplane transmitters. The Millar |608 Union Bldg. Principals are ited 
class magazines and trade publica-| Agency, Los Angeles, will place copy | Ralph W. Sharp and Earl Preble, 
tions. | in trade journals. formerly with Powers-House Com- 
ew York, July 19.—“The National New York, July 19—First copy by | ———- —— a pany and the Pennsoil Company. 
% J. Walter Thompson Company for 


Housing Act—its background, its 
provisions, its possibilities,” a book- 
jet published jointly by Time and 
Architectural Forum, has attracted 
so much interest in advertising and 
puilding cireles that three editions 
have been exhausted in ten days. 

The booklet advises manufacturers 
to contact dealers and jobbers as 
quickly as possible in anticipation of 
replenishment of depleted stocks. 

Pointing out that the Administra- 
tion is providing a background of 
wide and sustained publicity, the an- 
alysis says that “manufacturers who 
have been doing no advertising or 
running greatly reduced campaigns 
should immediately consider whether 
they are justified in advertising, and 
to what extent.” 


Wilding Makes Two Films 


Wilding Picture Productions, Inc., 
Detroit, has just completed two 
sound pictures for the automobile in- 
dustry. “Four of a Kind” was made 
for Plymouth Motor Corporation, and 
“Timed to a Second” will be shown 
by Hudson Motor Car Company. 


Neisser-Meyerhoff 
Gets F. B. Avery 


After many years as space buyer 
for McJunkin Advertising Company, 
Chicago, Frank B. Avery has taken 
the same position with the Chicago 
office of Neisser-Meyerhoff, Inc. 

Norbert J. Cavanagh will handle 
space buying for McJunkin 


wality 
PRINTING 


apers | 


TICONDEROGA BOOK 
TICONDEROGA TEXT 
CHAMPLAIN BOOK 
SARATOGA BOOK 
LEXINGTON OFFSET 
ADIRONDACK COVER 


ADIRONDACK BOND 
Made by 
INTERNATIONAL 
PAPER COMPANY 
220 East 42nd St., New York, N. Y. 


mo: MEDICAL 


62" ADVERTISERS 


ee 


hing mail pieces that will cut cost 
s in half, printed to order in two 
Write for samples and prices. 


seta COURIER 68... Kewanee, Ill. 


PRACTICAL 
BUILDER 


Edited so the Contractor will understand it 
INDUSTRIAL PUBLICATIONS, INC., Chicago 


a 


We can’t do all the photostat 
work in the world SO 


we just make 
the best of it. 


RAPID COPY SERVICE 


New {Vanderbilt 3-3680 
7 lFor All Branches 


Cleveland: Main 9335 


Cite {State 6013-4 
ee [State 5980-1 


the Fleischmann Distilling Com- 
pany’s gin appeared this week, 
stressing the fact that now the 
product is “controlled from grain to 
bottle” and is also being marketed 
directly by the company, a subsid- 
iary of Standard Brands, Inc. 
Fleischmann gin was formerly dis- 


the Fleischmann gin account under 
Penn-Maryland, will handle the ad- 
vertising of Royal Arms. 


mann Distilling Company manufac- 
tured and Penn-Maryland sold and 


terminated by mutual agreement. 
Penn-Maryland’s new product will 
be made in its own distilleries. 

Fleischmann’s first advertisement 
this week was substantially an an- 
nouncement of the distilling com- 
pany taking over its own marketing. 
Plans for future advertising have 
not been completed. 

After pointing out qualities in a 
gin which are necessary to making 
gin drinks “with real distinction and 
fine flavor,’ the 1,000-line Fleisch- 
mann copy pointed out that the 
company “makes gin and nothing 
else.” 

“Every step from the crushing of 
the grain through the fermentation 
processes and the intricate distilla- 
tion is under the supervision of its 
own skilled experts. Buy a bottle of 
this gin and you will understand the 
importance of a manufacturer con- 
trolling the process from grain to 
bottle,” it said. 


Ross to Wed 


The engagement of Densmore A. 
Ross, in charge of branch operations 
for Ross Federal Service, Inc., New 
York, to Miss Grayce ~— Ruland, 
of Jackson Heights, N. has been 
announced. Mr. Ross, a poe Ba of 
the University of Illinois, is the son 
of Harry A. Ross, president of Ross 
Federal. 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


POSITIONS WANTED 


SECRETARY—Assistant to execu- 
tive. Experienced also in revising 
and editing manuscripts for publica- 
tion and collaborating with writer. 
University graduate; young woman 
with background of extensive liter- 
ary and economic research and suc- 
cessful business experience. Box 481, 
ADVERTISING AGE, Chicago. 


RADIO WRITER, presently en- 
gaged as author of dramatic pro- 
gram, is interested in free lance 
work, either commercial or dramatic 
programs and announcements. Sea- 
soned writer, experienced in all types 
of radio selling. Past connections 
with network programs. Box 483, 
| ADVERTISING AGE, Chicago. 


he = ~ SEASONED ADVERTISING execu- 


‘tive experienced in agency manage- 
‘ment, fund-raising and trade associa- 
tion advertising desires connection 
with recognized agency in any ¢a- 
pacity. References from past and 
|/present employer. Box 482, Apvrer 
TISING AGE, nasal 


BU SINESS | OPPORTU NITIES 


Trade journal in south in virgin 
field desires capital for expansion. 
Prefer editor or advertising manager 
who can acquire moderate stock in- 
|terest. Box 480, ADVERTISING AGE, 
Chicago. 


Furniture Show Closes — Miller Advanced __N-P.A. Meets Sept. 11 
The national furniture show at the; Franklin A. Miller has been pro- | oo ¢ me ee $ Dept. 
American Furniture Mart, Chicago,|moted from merchandising manager| The board of directors of the Na- 


in progress for three weeks, closed|to replacement sales manager for| tional Publishers Association has ar- i 


Saturday, July 14, with a total regis-|Grey-Rock Products by the United| ranged to hold the annual meeting 


tributed by Penn-Maryland, Inc., | 
which now plans to market its own | 
brand, Royal Arms. Lawrence Fer- | 


ee Nowwan Cuourier RAISES HIS BATON 


The contract under which Fleisch- | 


distributed Fleischmann dry gin was | 


tration of 6,301 buyers, the highest | States Asbestos division of Raybes-| at Buckwood Inn, Shawnee-on-Dela- 
attendance since the market of 1929. tos-Manhattan, Inc., Manheim, Pa. | ware, Pa., Sept. 11-12. 
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Norman Cloutier and his Merry Madcaps! money with which to buy. Here is an area 
To the 1,500,000 New Englanders living in The so small (less than 100 miles square) that 
WTIC Communities it is one of the high your sales force can cover it quickly and eco- 
spots in radio entertainment. (Incidentally nomically. 
Norman Cloutier’s fame is in no sense con-_ ,, a : 
fined to New England; four times a week his here are just two things, however, to _re- 
tuneful dance music is broadcast over an member about the WTIC Communities. First, 
NBC-WEAF Network.) it is sometimes advantageous to develop a 
; program especially adapted for a New Eng- 
The skill of Norman Cloutier in capturing land audience. If so, WTIC can place the 
and holding an audience typifies the com- necessary experience and talent at your dis- 
pleteness of WTIC’s facilities in creating pro- posal. Second, WTIC offers the only way to 
grams of merit—staging them with the finest reach this entire market at small cost. 
talent—and handling all mechanical details 


with perfect precision. A few choice hours are now available for 
: summer or fall. Full particulars will be sent 
An Outstanding Market gladly on request. New York Office—220 


The WTIC Communities represent one of East 42nd Street, J. J. Weed, Manager. Chi- 
America’s most prosperous markets. Here cago office—203 No. Wabash Avenue, C. C. 
are people who are willing to buy—who have Weed, Manager. 


ee 50,000 WATTS © HARTFORD, CONN. 
W T 1 C_— owntn by THE TRAVELERS BROADCASTING SERVICE CORPORATION 


THE STATION WTIC COMMUNITIES 
A prosperous population in a compact market. 


ze | Facts for Drug and Cosmetic Advertisers 
f / Wf Potential WTIC Primary Audience 1,580,367 
mn iJ Per Capita Savings Bank Deposits $600.00 
( (average for U. S. $81.00) 
\ ioe Drug Stores Number 863 
i aaa ya Volume of Business $25,929,000 
SA eer Department Stores Number 59 
> 4 _ Ke —— Operated Daily a Member New England 
— feb i= yansxvesanay 7:00 A.M. to 12:00 Midnight and NBC-WEAF Net- 


suavey ss Sundays 9:30 A. M. to Midnight work 
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ADVERTISING AGE 


July 21, 1934 


PACIFIC COAST ADVERTISING MEN TAKE TIME OUT FROM CONVENTION 


Warner Given Leave 

Edward P. Warner, editor of 
Aviation, New York, recently ap- 
pointed by President Roosevelt to 
the national commission on _ air 
policy, has been given a leave of 
absence for the duration of his work 
with the commission by the McGraw- 
Hill Publishing Company. 


ATLAS PHOTO COPY CO. 


THREE LOCATIONS STA. 40 


FREE ¢. SLEININGER 


DEPENDABLE 


Station Representatives 
NEW YORK CHICAGO DENVER 
LOS ANGELES SANFRANCISCO SEATTLE 


© Whether you come to New — 
* York regularly or rarely, 
for business or pleasure, | 
~ you'll find that the Lincoln, © 
one of Gotham’s largest and 
newest hotels, offers you — 
superior accommodations for — 


yourhotel dollarin NewYork. — 


@ 1400 outside rooms, each with 
bath and shower, cabinet radio 
and servidor...plus all the advan- 
tages of a4 starhotel in NewYork. 
@ 69 theatres within six blocks. - 


ASSERTS TRUTH 
IN ADVERTISING 
NEARS REALITY 


Gen. Johnson Addresses 
Coast Convention 


Portland, Ore., July 19.—Again 
demonstrating his ability to gear his 
address to the specialty of his audi- 
ence, Brig. Gen. Hugh S. Johnson, 
NRA administrator, told the Pacific 
Advertising Clubs Association Sun- 
day that the new deal is merely an 
extension of the slogan of “truth in 
advertising.” 

General Johnson reached Portland 
in an army transport plane in time 
to address the final session of the 
P. A. C. A. He was given a great 
hand by the conventioneers, who 
had spent much of their time dis- 
cussing the proper regulation of ad- 
vertising. 

“You now have, for the first time, 
a national acceptance of the prin- 
ciple of truth in advertising,” said 
Gen. Johnson, asserting that it was 
a principle for which advertising had 
battled long and at times without 
apparent headway. As for the im- 
provement in business, he said that 
advertising has profited along with 
everyone else. 


No Buyers, No Copy 


“You learned all too well,” he said, 
‘during the bottom years that firms 
do not spend their money telling the 
vorld what they have to sell when 
they see no customers in the offing. 
Now that new billions have been 
added to purchasing power of the 
mass of population, industry is again 
scrambling for business.” 

Gen. Johnson also gave an accurate 
prescription of the knowledge on 
which good advertising is based. 

“The advertising man must have 
an insight into the manufacture of 
the article he is to sell,” said he. 

“He must know the resistance to 
be met within prospective sales; he 
must know his market. In a word, 
in this great country, he must know 
the temper and mind of the Ameri- 
can people and when a man knows 
that he is a statesman—no less. 

“Your material is human minds 
and emotions—a far more delicate 
and fleeting thing than the sculptor’s 
clay. You are artists or you are not 
good advertising men.” 

Cooperation between the United 
States and Canada was urged on the 
convention by Ben C. Nicholas, edi- 


tor of the Times, Victoria, B. C., who 
emphasized that these are the only 
two countries in the world whose 
boundaries are not marked by troops 
and fortifications. 

The three-minute speaking contest, 
always one of the highlights of the 
convention, was built on the perti- 
nent question, “Can Advertising Take 
It?” Leander Manley, Advertising 
Sales Bureau, Vancouver, B. C., won 
first prize, with statistics designed 
to prove that the 1933 dollar was 30 
per cent more effective in getting 
sales than was the 1929 greenback. 
Helen Augsburg, Oakland, Cal., took 
second prize. 


Question of Regulation 


The necessity for self-regulation 
of advertising was stressed by many 
speakers. Mrs. Cecil Marks, of the 
Women’s Advertising Club of Port- 
land, said advertising agencies and 
periodicals hold the key in their 
own hands. Agencies have but to 
refuse to prepare copy of question- 
able value; publishers have but to 
refuse to print it. 

Edgar Kobak, vice-president of 
National Broadcasting Company and 
president of the Advertising Federa- 
tion of America, urged more coopera- 
tion between media representatives, 
arguing that all benefit from success 


of one. To agencies, he addressed 
the advice that they study their cli- 
ents’ problems and recommend the 
media indicated, regardless of any 
other consideration. 

In a second address, Mr. Kobak 
spoke as chief of the A. F. A. He, 
too, took the attitude that media 
owners are the logical ones to clean 
up advertising. 

The social responsibilities of ad- 
vertising were outlined by Dr. Dor- 
othy Reed, department of sociology, 
University of Kansas City. The 
publisher who prides himself on pub- 
lishing a clean paper editorially need 
not look for too much praise unless 
he is equally diligent in keeping his 
advertising columns pure, said the 
speaker. If either is sub-standard, 
the publisher is delinquent in his 
duties to society. 

The San Francisco Advertising 
Club won first prize for its entry in 
the packaging exhibit. Arranged by 
R. E. Wade, of Packaging Review, 
San Francisco, it included many of 
the winners at the recent New York 
exhibition. 

Frederick Davenport, of New York, 
praised the NRA, which, he said, has 
given many business men their first 
glimpse of the relation of their own 
business to the industry of which 


|they are a part. 


CORPORATIONS ASSISTED 


in expansion programs. Financial ar- 
rangements made to assist. Bond issues 
prepared, bought and sold. Commercial 
paper bought. Write us your plans. 


THE REUTER COMPANY 
831 Temple Bar Bldg., Cincinnati, Ohio 


3,396,309 
100° 
VOLUNTARY 
PROSPECTS 
of which 1,626,203 
are adults. The 


balance are young 
women. 


The only effective 
and economical system for covering the 
Home Economics field thoroughly. 


STAN DARD 
PRODUCTS 


| 


HOMEMAKERS EDUCATIONAL SERVICE 
Gerald B. Wadsworth, Director 


| Freeport 


JESS H STRIBLING AND ASSOCIATES 


225 NORTH MI 
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NEW OFFICERS OF COAST ORGANIZATION 


The group which will direct the destiny of the P. A. C. A. for the next year. 

Sitting, left to right, Helen Augsburg, Oakland, vice-president at large; D. R. 

Minshall, new president; Florence Gardner, San Francisco, executive secretary. 

Standing, Vice-Presidents E. J. Murphy, Los Angeles; Charles L. Stidd, Portland; 

Merriman Holtz, Portland; George Foster, Tacoma, and Orrin Hale, Seattle, 
retiring vice-president for district No. |. 


We're grateful 


to you, 
BLACKMAN CO. 


We'll produce 
to your 


standards 


PHOTOSTATS 


RAPID COPY SERVICE 


New York — 3.3680 
For All Branches 
Cleveland: Main 9335 


Chicago bee 601 3-4 
State 5980-| 


PRACTICAL 
BUILDER 


A natural for the Building Contractor field 
INDUSTRIAL PUBLICATIONS, INC., Chica? 
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TO ENJOY TROUT BREAKFAST AT EAGLE CREEK NEAR COLUMBIA RIVER HIGHWAY 


Getchell Shifts Mason 


Takes New Office 

William H. Mason, formerly repre- 

sentative of J. Stirling Getchell, Inc, 

in San Francisco, has been trans- 

ferred to the Detroit office of the 
agency. 


That branch has been moved to the 
New Center Bldg. 


“Bar X” Series Returns 


Bar X Days and Nights, a musical 
and dramatic program of life on a 
western ranch, will return to the 
air Thursday, July 26, on a CBS net- 
work. The series, sponsored by 
Products Corporation for 
Feen-a-mint, was first broadcast in 


F 1933. 


AUTOMATIC LETTERS 


Any Quantity—Low Rates 


TANK oovice 


Send for tree Booklet—‘Brass Knuckles” 
17 Fifth Ave., Pittsburgh, Pa. ATiantic 1290 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
132 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


BEST BY COMPARISON 


Ls LET US SERVE YOU a= 


S3WADAMS ST. CHICAGO ] 


PRACTICAL 
BUILDER 


k With a Reader Appeal favorable to the Advertiser 
DUSTRIAL PUBLICATIONS, INC., Chicago 


Meet Minshall, 
New President 
of Coast Clubs 


Portland, Oreg., July 19.—Dr. D. R. 
Minshall, newly-elected president of 
the Pacific Advertising Clubs Asso- 
ciation, has been in the advertising 
business for 18 years and would just 
as soon have people forget that he 
started his professional career as a 
dentist. 

Dr. Minshall is sales manager at 
the San Diego office of the Foster & 
Kleiser Company, outdoor organiza- 
tion. While he was formerly in the 
Los Angeles office of that company, 
he has had experience in other 
branches of advertising. For instance, 
he once sold advertising for the Los 
Angeles Record. 

Dr. Minshall is completing his sec- 
ond term as president of the Adver- 
tising Club of San Diego. He is also 
a director of the Better Business 
Bureau, and is a member of the 
Chamber of Commerce and the state 
highway commission. He was vice- 
president of the Fifth District, P. A. 
C. A., for two years. 

Although a native son of Califor- 
nia, Dr. Minshall has traveled widely, 
especially in South America, Cuba 
and Central America. No mention 
of his past would be complete with- 
out reference to the fact that he was 
once in the automobile business in 
Mexico City. 

In his acceptance speech, Dr. Min- 
shall told the P. A. C. A. that adver- 
tising is an enduring force which 
needs only better direction. 

“I pledge you a devoted service,” 
he concluded. “The present is still 
a great laboratory of endeavor and 
we must continue to do our share in 
the work of reconstruction.” 


Goodrich Heels 


Featured in Copy 


The B. F. Goodrich Rubber Com- 
pany, heel and sole sales division, 
Akron, is running spreads in color 
featuring the new Vogue heel in four 
shoe trade magazines. 

The campaign started in June and 
will be carried through the summer 
and fall with two page copy appear- 
ing every month in Boot & Shoe Re- 
corder, American Shoemaking, Hide 
é Leather, and Shoe and Leather Re- 
porter, pointing out the importance 
of the heel in footwear. 

Goodrich recently took over the 
rubber heel business of the United 
Shoe Machinery Company. 


Almanac Has New Cover 


The Golden Anniversary Edition 
of the World Almanac and Book of 
Facts, 1935 edition, published by the 
New York World-Telegram, will 
carry a new cover design and im- 
proved arrangement of the contents. 


COAST CHIEF 


Dr. D. R. Minshall 


Whiskey Sales 
Soar to Peak 
On Saturdays 


New York, July 19.—Mr. and Mrs. 
John Public are thirstiest on Satur- 
day, according to a survey covering 
50 cities in 29 wet states just com- 
pleted by Erwin, Wasey & Co. for 
National Distillers Products Corpora- 
tion. 

Retailers in most localities re- 
ported that between 35 and 50 per 
cent of the week’s sales are made 
on Saturday. In states which permit 
Sunday sales, that day is second 
best. Where Sunday sales are pro- 
hibited, Friday is the second best 
day of the week. Monday is invari- 
ably the poorest day. 

Men do most of the buying, and 
ask for liquors by brand name more 
often than women do, the retailers 
said. 


Sectional Tastes Differ 


Tastes were found to differ widely 
in different sections of the country. 
One district will have little to do 
with rye, preferring its bourbon, 
while in other districts bourbon sales 
are negligible. In some cities, de- 
mand for Scotch is so small dealers 
will not stock it. 

In Pittsburgh, a typical industrial 
community, blended whiskies ac- 
count for 49 per cent of total liquor 
sales; young straight whiskey, 21.4; 
bonded whiskey, 1.5; bonded Cana- 
dian whiskey, 1.5; imported Scotch, 
0.9; domestic gin, 22.2. The remain- 
ing demand is divided among bran- 
dies, rum and cordials. 


Cleveland Will Have 


New Daily Newspaper 


The Cleveland Daily Mirror, Inc., 
has been organized to publish a daily 
newspaper, probably of tabloid size. 

Chester R. Hope will be director of 
the paper. He was at one time Sun- 
day editor of Newspaper Features 


Service, and has been with King 
Feature Syndicate, Universal Serv- 


ice and International News Photo. 


Shenandoah Using 
Reader and Display 


An unusual combination of reader 
and display copy is being used by 
Lawrence Fertig & Co., New York 
agency, for Shenandoah whiskey in 
newspapers. 

An illustration of the product is 
superimposed on the type in such a 
way as to combine the merits of both 
types of advertising. 


549 W. Washington St. 


THE FENSHOLT COMPANY 
ADVERTISING 


Specialists in Sales Promotion of Electrical & Mechanical Products 


Chicago, III. 


You cannot reasonably expect 
to reach all you should of the 
Montreal Market District 
without using the NEW 


fa Patric 


VT cANADAS 


DYNAMIC FRENCH HEWSPAPER AJ 7 


72.8% of the population. 


tributory channels. 


Advertisers who study the 


whose means are adequate. 


can best serve you. 


enson, Representative. 


York City. 


La Patrie reaches an important section of the two million 
people in the Montreal Market District. 


If you do not talk to La Patrie’s readers you cannot ex- 
pect to sell them—for all but a small percentage read La 
Patrie only as is shown in a recent careful check of dis- 


La Patrie Gives to Advertisers a Circulation of 


30,000 French Households on Week Days 
66,000 French Households on Saturdays [2 ‘citer: | 


and consider the display opportunity and pulling power 
of the La Patrie 80-inch page-size, realize the need for 
reaching the readers of La Patrie—families whose standard 
of living is good—whose wants are considerable and 


Let us figure with you or your agency how La Patrie 
Write Advertising Manager, La 
Patrie Building, Montreal. 
ada Permanent Building, Toronto, Harold E. Steph- 
United States Representatives 
—Lorenzen & Thompson, Inc., 19 W. 44th St., 
122 S. Michigan Ave., Chicago. 


The French are 


Montreal FRENCH market 


Ontario office, 407 Can- 
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ADVERTISING AGE July 21, 1934 


PHOTOGRAPHIC 
REVIEW OF THE 
WEEK 


CHRYSLER, JR., DISPLAYS NEW UNIT 


Son of the automobile magnate at New York preview this week 
of new air conditioning unit he will market. (Story on Page |.) 


MAKES DEPARTMENT STORES HAPPY 


The intimate apparel division, exemplified by the miss in the picture, 

was the only division in which every department store made a profit 

in 1933, according to the Controllers’ Congress. Art work by “Dry 
Goods Economist." 


. TT — 


LUX FLAKES HIRES OUT TO DAN CUPID FOR SUMMER 


“Let's fall in love,” 
hums Dick to Nancy. 
Minx, she’s sure of 
her victim and, oh, so 
wise... Lux gives her 
frocks that fresh-as- 
a-flower effect. 


for giristo wear “SS 
the charming clothes thet make 
men go haywire! Maizie in her little 
sports dress—Luxed ever so often! 
“She's adorable,” thinks Bill! 


“Cute as they come” — 
Babs in her star-bedecked 
“halter” and short, short 
shorts! Crisp, gay with 
fresh color, thanks to— 


her fluttery organdie? 
“Dare I propose?” 
wonders Allan—'‘she’s 
rich.” No, Allan—Lug 
Gives gifls that mullion. 
dollar look. Maric’s 
fragile organdie always 
comes out of Lux like 
a vision. 


So dreams come true for millions of girls who use 
Lux to help them look their best! It’s a foolish 
girl who risks ordinary soaps with harmful alkali, 
or cake-soap rubbing, and lets her summer things 
fade, look dowdy! Sparkling Lux bubbles are, 

80 pure—so mild. Anything safe in watgr alone is 
safe in Lux. Let their magic bring romance to you. 


Illustration and copy treatment a la Nell Brinkley made a recent advertisement in the Lux Flakes campaign : 
especially interesting to mate-yearning daughters and solicitous mothers of feminine eligibles, who realize 77 


that summer was made for romance. J. Walter Thompson Company is the agency. 


GOES SOUTH GERBER'S NOTED RADIO STAR 


ANYOR, = . 


in 


8 BY i2 


IRE 


Mme. Schumann-Heink, songster of Gerber Products Co., Fremont, 


Mich., snapped on a recent appearance in Chicago with Kenneth 
Baker, sales promotion manager (left) and Earle Johnson, sales 


|. S. Gardiner, recently the subject ’ r 7 : ‘ 
of a write-up by "Fortune," has manager. Unlike most singers, Schumann-Heink enjoys attending 


joined C. P. Clark, Inc., agency of meetings of salesmen and dealers and Gerber officials give her 
Nashville, Tenn. ample opportunity to indulge this trait. 


WEATHER MAN GREETS AIR CONDITIONED HOUSE 


Willis R. Gregg, chief of United States weather bureau, was the principal speaker when Frigidaire ded: 

cated its air conditioned house at A Century of Progress. Left to right, Earl D. Doty, Frigidaire adverts 

ing manager; Gardner M. Cobb, of advertising section, General Motors; Mr. Gregg; Rufus C. Dav® 
president of A Century of Progress, and L. F. Skutt, Frigidaire regional manager. 
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